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Objective of the Study

Following are the objectives of this project report:

>

>
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To have a clear understanding of the ice cream industry.

To identify Freezo's position in market.

To know the competitive brands along with Freezo.

To check the level of satisﬁzctAion of retailers with distributors and the company.
To identify the various retailer problems and offer solutions to these problems.

To have a clear understanding of the promotional activities related to the opening

of a new outlet "BIG SCOOP".

To identify fifty outlets for business tie ups and convince them for promotion of

the outlet.

To identify events to be organised on roads, colleges and malls for promotion.
To provide messages for each products and the outlet for promotion on radio.

To list out the products to be sold, name them and prepare a menu containing write

up for each. ,
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Conclusion and Recommendation

From Retailer Survey
1. From the survey conducted it was found that only 6 % of the retailers were satisfied
with the product and services offered by Freezo, be it after sales service, on Hiiig

delivery etc

2. All the 200 retailers in Jabalpur were satisfied with the quality and packaging of

the products.

3. 83% retailers had problems with the after sales service provided by Freezo.

4. Many of the retailers would suggest Freezo to customer mainly because it is made
from real milk and is healthy a compared to frozen dessert. Secondly it is cheap and thirdly

they want to stay loyal to the brand of ice cream they kep in their store.

From Launching of Big Scoop

1. Promotions helped increase the awareness about the lounge and the new product line

among the targeted customers.

2. Due to aggressive marketing, walk-ins in Big Scoop increased.

3. The concept of Big Scoop was liked by majority of consumers.

Since maximum retailers’ complaint about the sales executives and order shortage, Freezo
should take these complaints seriously and should try to solve these problems. The

recommendations for the company for Surther growth and profit are as follows:

1. Sales executives should frequently visit the retqilers, in order that there is proper receipt

of complaints and quickly solution is also proyided.
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2. Freezo should provide proper training to all its,employees and concentrate on improving
the after sales service.

3. Many retailers complain that once the Freezo's Flex has been installed, not even a
single person from the company comes forward to address the grievances of the retailers,
in case any problem happens with the flex. Hence, Freezo should conduct regular visits to

the retailers and try to resolve their grievances.
4. If there are any changes in the price list or the posters, the changed price list and

other posters should be delivered to the retailer as soon as possible. 5. Freezo needs to

strengthen its supply chain management so that there are no problems

in the distribution network of Freezo.

7

6. Sales promotional activities like game shows, contests etc should be continued.

7. Brand upliftment of Freezo ice cream is the need of the day. For this Freezo should
publicise itself through better Tv Ads and advertising through electronic media like

Internet, Mobile, FM channels etc.

8. Freezo must introduce tricycles at strategic traffic points and at public places. This will

not only increase sales but also increase Feezo's Visibil
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Suggestion

Sure, here are some suggestions for Freezo ice cream:

Qffer seasonal flavors: Consider introducing seasonal Savors that are only available for a
limited time. This can create excitement and encourage customers to visit your shop more
often.

Create vegan options: Consider creating vegan ice cream options using plant-based milk,
such as almond or coconut milk. This can attract customers who are vegan or lactose

intolerant.

Create customized flavors: Offer customers the option to create their own ice cream flavor
by choosing from a variety of mix-ins and toppings. This can be a fun and unique

experience for customers.

. ) ’ . . )
Offer ice cream flights: Offer customers a sample of multiple flavors with an ice cream

Slight. This can help customers try new flavors and JSind their favorite.

Use locally-sourced ingredients: Consider using locally-sourced ingredients to create

unique and fresh flavors that reflect the local community.

Partner with local businesses: Partner with local businesses, such as bakeries or coffee
shops, to create unique collaborations and offer special promotions. This can help expand

your customer base and create a buzz around your brand.

Offer ice cream cakes: Offer customers the option to order ice cream cakes Jor special

occasions, such as birthdays or anniversaries. This can create an additional revenue

stream for your business.

Overall, there are many creative ways to innovate and improve your ice cream offerings
af Freezo. By listening to customer feedback and staying on top of industry trends, you

can continue to attract and retain loyal customers.

)
/
M

Adarsh Mahila Mahavidyalaya
Bhiwani



ALAKME . |
ADARSH MAHILA MAHAVIDYALAYA, BHIWANT
Affiliated to : Ch. Bansilal University , Bhiwani
A
PROJECT REPORT
ON
“MARKETING STRATEGY ON LAKME”

Submitted in partial fulfillment of the requirement for the degree
of B.com.(A.S.M)

Session: 2022-23
Submitted to: Submiited bv:

Ms.Sheetal Kedié ' Indu Parmar

B.Com. 3™ (6™ Sem.)(ASM)
Roll No. : 4202

Urﬁ\rem\%j Relt No 3 201052082009
(

M

Adarsh Mahila Mahavidyalaya
Bhiwani



ALAKME
OBJECTIVE

¥ The main objeetive behind the study of this project is to evaluate the distribution channel
-+ for Lakme Company.

' To find out the impact of Lakme Cosmetics Producls on the brand switching bchavmr of
the consumer. '

v 'Thc study the marketing strategy of Lakme cosmetic.

v To study the 4ps of marketing,

v" To study Lakme market shares in cosmetic industry in comparison to other brands.
v' To analyze the reason for Lakme’s initial strategy in India.

v" To know and analyze the level of satisfaction of customers with regards to Lakme as one
of the major players in Cosmetic industry.

v" To know the media access by consumers to know about Cosmetics Products.

v To understand the relationship between customers (who demand the product) and the
supplier or manufacturers ( who produce the product).

v’ For understanding the company’s structure and functioning amon;, various departments
like finance, accounts, HR, etc better.
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LAKME

FINDIN‘GS AND SUGGESTION

FINDINGS

D

v vV Vv Y Y V

Y

Vv Vv Y YV V¥

.80% of respondents belong to the age group of 19-21.

37% of respondents are in course of BBA.

92% of resp'o'ndents got awareness through advertisements.

. 45% of the respondents use face care products.

51 % of the respondents are less long using this product.

98% of the respondents are satisfied with quality of the product.

72% of respondents prefer Lakme product for it Qual-ity.

98% of respondents experienced no negative effect from Lakme product.
66% of respondents are satisfied with Lakme products.

64% of respondents expect perfume as a new product category.

67% of the responde'nts expect ﬁorc product range.

78% of the respondents will recommend the product to others.

83% of the respondents support that Lakme provides healthy long- lasting, harmless
make up. ' '

71% of respondents will use Lakme product even if price is increased.@ 65 % of the
respondent’s rate Lakme products good.

39% of respondents prefer Ponds products.

)
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LAKME

SUGGESTIONS

N - v . v - v ; vy S RN .‘ N
~ Promotion of Lukuic brands can be increased through Intermet services and through
" “mobile services. o ‘

> Majority respondent use facial care products from Lakme brand, thus more varities can
be added to the product range. o

Y

‘Quality is the major influences of Lakme brand purchases, the company can ensure to
maintain and sustain quality of the brand with no compromise on standards.

The reasons for existing dissatisfaction can be identified and eradicated.

Y

Respondents are expecting other products categories such as perfume, soap, bindhi from
the Lakme product brand.

Y

Y/

This suggests that the respondents are trustworthy and loyal towards the brand. This
opportunity can be utilized by the company. '

22% have mentioned that they will not recommended the Lakme brand to others. The
reasons can be identified and the problems can be removed.

Y

Y

Few respondents have experienced harmful effect from the usage of Lakmeproduct.

> More skin friendly product can be created to suit all types of skin Lakme saloons can test
clients skin and suggest appropriate products based on the skin type and other related
preferences.
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BLAKME
CONCLUSION
. that hopes to

The co VCI " . .
mpetition is fierce in the multi-channel retailing environment. A business
executed

ics and transportation strategy;
nsumers' growing expectations

hannel growth, more and

grow and prosper requires a comprehensive logist
ﬂa‘f"16351)’ - The dilemma for management lies in trying to meet co
while keeping costs in check. In response to these issues of multi-c
more carriers are branching out to offer logistics services.

Those businesses that work to build successful relationships with logistics and transportation
bility. It's not an

vendors will find that their efforts lead to improved customer service and profita
easy task, but it is certainly one that's achievable with the tools and technology available today.

4

Lakme has been found to be the most preferred brand it meet the promise made to the customer.
Consumer relies on the Lakme products because it provides good quality, good results, good

services, etc. So that customer may prefer Lakme products.

While conducting survey I found that the customer may like the showrooms of the Lakme
products. They still likes the easily availability of various products. So the Lakme products

customers are fully satisfied to use the products.
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Objectives of the study

To study the brand preferences of customers from the available brands of electronic

products in the market of bhiwani.
To find the extent of brand loyalty of customers.
To study the influence of various aspects on buying behaviour.

To study. the usage and brand awareness of electronic products-in among the residents of.

bhiwani.

To check out the satisfaction level of the customers for electronic products they are using.

To understand the market share of LG.
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Findings and Suggestions

Findings:
The data was collected s ;
. Wwas collected from primary and secondary sources. For the only
rimary a survey wa i
p y y was done online and .50 responses were collected by the researchers whereas
ndary d ed fr i
secondary data was collected from multiple websites and journals.
The findings of primary data were as follows:
There ar ; i i ic, Vi
0 e many brands in the market like Samsung, LG, Panasonic, Videocon and many

others. The top most market holders are Samsung, and LG.

0 Quality of the product is the most important attribute for most of the respondents, followed

by brand image and price.

0 According to the respondents Samsung and LG have the biggest market for refrigerators, to

be specific the French-door and top freezer refrigerators.

0 According to our respondents, quality and brand image of the refrigerator matters the most.

Family members influence the buying decisions of the buyer.
0 Branded refrigerators have a greater market compared to non-branded refrigerators.

0 According to the respondents, the most popular television brands are Samsung, LG,

Panasonic and Onida followed by others, the style and looks matter to the customers.

0 A smart TV is the most trending right now, mostly brought from malls and retail outlets.

Online stores are rising with their sales. The maximum life of a television is around 6-7 years.

0 LG customers majorly are satisfied with their products and have rated the after sales service

provided by LG 7-8 points on 10

[ Maximum custormers have 2 mentality to shift towards a brand providing better products and

services.
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_ Suggestions and Recommendations:

1. Secondary supports play an important role in the customers mind and crecatc awarcness

among the customers. The secondary support includes Demonstration, Exhibition & Even

Sponsors.

2. From the survey it was found out that the majority of customer’s don’t buy consumcr

durables from exhibitions. They just visit the exhibitions to see the co. latcst model.
3. They want to buy from the showrooms or from co... showrooms. For them service is
important .Beside convenience and othér factors service is key factor.

4. Also majority of customers do not want any financing scheme for purchasing the durables.

5. There was heavy rush on weekends so large numbers of ISD*s were appointed that day. Also
the live demo calls helps in selling. Exchange offers also generate sale.

6. Customers are also now very choosy in buying the product and it is important for the
company to make léyal customer of their brand. '

7. In survey we found that LG has captured maximum market share in every category. LG
dominates CTV, LCD, and Refrigeratof, and Washing machine, category.

8. LG and Samsung have bottle neck competition in TV and REF. category.

9. The product is well aware and it is on top of mind of customer.

10. Customers are also now very choosy in buying the product and it is important for the

company to make loyal customer of their brand.

11. Company should make advertisement of LG products aggressively in the way of hoardings

which increase the more visualizes customer.
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OBJECTIVE OF THE STUDY

The aim of this study is to focus on women's perception towards Baby Care
soaps and its factors. The basic purpose of this study is to find out how such
factors are contributing to the selection of baby care soaps. The study helps to.
understand different women’s perceptions while they are selecting the baby care
soaps. There are number of challenges in selecting baby care soaps as they

have to applied directly on new born or infant’s skin, body and other parts.

TATEMENT OF PROBLE

In this study, the focus is on women’s perceptions about baby care soaps.
Different varieties of the products are available in the market consumers prefer
the variety of baby care products for high quality, low price and attractive
wrappers. In thts context, a study on women perception was deemed to be
important to understand the buying behavior and preference of different
customers of baby care products. It also helps to find out whether the products

selected on their perception are meeting their requirements.

Objectives of the study

1. To identity the factors contributing to perception of baby care soaps.
2. To identify the most preferred brand.

3. To identify the influence of each factors in buying behavior of branded soap.

)
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FINDINGS

I. Out of the 100 respondents the majority of respondents are young

mothers.

2. The.majority of the mothers are housewives and students which mean
they do not have income of their own.
The mothers have one child under the age of three.
Price is considered as most important factor by majority of respondents.
Most of the 1'csp6ndents give importance to quality of the soap.

Brand is considered as important factor by majority of respondents and

o voa W

respondents are aware about different brands.

7. Fragrance is also considered while purchasing baby care soaps.

8. Packaging is considered as important factor by majority of respondents.

9. The respondents gather information of baby care soaps through
advertisements and family friends. Hence respondents are social people.

10.Majority of the respondents look for the natural products as they are
chemical free.

11.The majority of the respondents prefer the brand Himalaya and Johnson’s
baby which indicates that they stick on to the common brands.

12.The respondents continuously use the particular soap and are not
interested on experimenting with the baby’s body.

13.Majority of the respondents prefer to buy baby care soap from
supermarket and it may be purchased along with other items.

14.The respondents do not change the soap continuously.

15.Majority of the respondents give preference to quality as an important

factor as high quality products are safe and mothers are aware about the

safety of the products. Mothers are also aware about the brands that are

available in the market.

16.The respondents are satisfied WW currentlv using soap as it mav

rin¢ipal
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. Most of the mother considers quality as an important factor so companies

must improve the quality of products. |

Brand is given second preference since there are possibilities for the
emergencé of new brands.

People prefer supermarkets to buy baby care soaps instead it they
purchase from medical store it would be more safe.

Most of the people purchase soaps by seeing advertisements, if they
purchase soaps by expert’s advice it would be safe.

Awareness about the baby care soaps must be provided by the
Government, NGO and companies as it would be useful to the mothers.
More outlets specialized in baby care products must be open to enhance

hygiene and safety of baby care products.

Awareness must be given to mothers about baby care products through

primary health centers.
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CONCLUSION
The study has been conducted to find out the factors that contribute to the
women peyception on purchase of baby care soaps. Understanding women’s
. perception towards baby care soaps have important role in the purchase of baby
care products. It is never an easy task to understand the perception. Mothers 2
play important role in selecting baby care soaps. Today market is a more
customer oriented; Here Customer is king of the Market. Different varieties of
soaps are available in the market. Mothers have to choose from the large variety
of products. According to the study conducted it was found that there are many
factors on which the perception depends while buying the soaps. It includes
quality, price, brand, packaging and fragrance. From these they give more
importance to quality and price. The least’preferred factor is packing .From the
study it is arrived that the most preferred brand is Himalaya and the least
preferred brand is Libero. From the study it is also found that mothers don’t

have continuous changing pattern of the baby care soaps.
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OBJECTIVE OF THE STUDY

1) To study the brand perception of Patanjali in the minds of consumers.
2) To study the satisfaction level of consumers after using Patanjali products.
3) To study the attributes that a consumer keeps in mind while buying Patanjali products.

4) To know various types of Patanjali products preferred by customers.
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CONCLUSION

Patanjali Ayurved has become the third largest seller of FMCG products at the shelves
of Future Retail. The number one is still Hindustan Unilever Ltd (HUL) followed by

P&G, whereas, Patanjaii was followed by rivals like GCPL, Dabur, Emami and few
others.

Seldom does a new company become the focal point of discussion at strategy meetings of
FMCG giants. A company can take up to several decades to establish itself in the FMCG

sector. Yet, Patanjali Ayurved, set up merely a decade ago, is challenging multinational

companies such as Nestle, P&G and Unilever.

Endorsed by Baba Ramdev - a man dressed in saffron robes and armed with the skills of

a yoga master - the company is forcing these multinationals to rethink their business

modecls and marketing strategies.

Surely, the survey responses does not show the company to be a producer of goods of
absolute perfection, but still the majority of the Patanjali customers are immensely
satisfied with the products they use. There is a major positivity with the brand and its
products, amongst the users. Customers are happy and satisfied to use Patanjali products,

and a lot of them would even recommend the products to their family and friends.
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FINDINGS AND SUGGESTIONS

Patanjali Ayurveda Ltd. (P.A.L.) now crosses revenues of Rs. 10,000 Crores.
With this, Acharya Balkrishna enters Forbes Rich List with $2.5 billion,

P.A.L has a strong export portfolio which has helped the company to enter
foreign markets like United States of America, Canada, Russia, Dubai and
European markets.

P.A.L. offers widest range of products which no company (even listed
companies) in India offers. It caters to different market segments ranging from
health to medicines, and from cosmetics to clothing. It will soon enter other
sectors also.

Ayurveda, Yog and nationalism are the three pillars of Patanjali, and aims to
have a healthier India, with the use of natural and herbal ingredients in their
merchandise.

With the growth rate of 130%, Patanjali is expanding like never before capturing
local, national and international markets, and shall officially surpass even the
strongest FMCG giants. This is mainly due to ethical conduct of its founder. Use
of Ayurveda and technological migrations into its R&D cell has enabled it to
cain trustworthiness, support and loyalty from its customers.

P.A.L. is not in any way left behind when it comes to discharging social and
environmental responsibility. In fact, following ethics and CSR culture is its core
business practice. It has major thrust areas like education (through Gurukul) and
health care (through Chikitsalayas and Arogyakendras). P.A.L. discharges its
obligations according to the provisions of the Indian Companies Act 2013
(clause 135) and CSR rules. Profits are for philanthropy, the founders say.
Patanjali products are catching attention of younger generations. Almost 50% of
the chosen samples are below the age of 24 years.

Patanjali products are bought and consumed by both the gender of consumers
Also, these products are popular among people of low income group with
earnings per month of Rs. 25,000/~ anw
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Patanjali company and its products have a very wide popularity. It can be said
that P.A.L. has been very successful in their consumer awareness programmers
reaching wide target audience.

Patanjali is able to capture more than 70% of the market in general.

From the widest range of Patanjali, its dental care products are the most popular
and frequently purchased products by customers.

Television is the most widely used source to educate consumers; newspapers ana
Internet are used in reasonable amounts. Radio media is not used by P.A.L. for

consumer awareness programmers.

Patanjali Ayurved Limited has been reasonably pricing their product range to
suit the pockets of customers.

Larger part of the customers is faithful and devoted to Patanjali Ayurvedic
limited, and very few may shift themselves to competitors’ products in case
there 1s any price hike.

Patanjali Ayurved Limited has been successful in developing and promoting
quality in their products which have successfully managed to meet the health

needs of the customers.

Credibility and reliability of Patanjali products and their good quality becomes
major buying motives among customers.

Customers expect an increase in quantity of content per unit of product sold by
Patanjali. Similarly, sufficient number of customers suggests improvement in
quality.

The Findings here show that there are many significant factors that together
make up the buying decision of the product. Advertisements play an important
role in influencing customer’s buying behavior and attractive display is the least
factor influencing customer behavior.

The *quality’ rating given for Patanjali range of products by customers is ‘good’

and ‘average’. Very few customers consider them ‘excellent’ or ‘very poor’.
Patanjali Ayurved Limited is objectively successful in gathering and maintainine

loyalty and allegiance from thi@éw/ﬁomem towards their product and
rincipal
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organization, Only few confoss to go for Patanjali’s substitutes, and more do not
wish to purchase its standby products.

Almost all customers of P.A.L. shall recommend their products to others.

Almost 99% of the existing customers taken from the sample are pleased and
gratified or satisfied about P.A.LL’s product line. Overall satisfaction of 66

customers is ‘good’ and 33 customers are ‘satisfactory’.
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OBJECTIVES OF THE STUDY

» To find out the customer choice/preference towards various SAMSUNG.
> To find out the various factors influencing the purchase of SAMSUNG.
» To find out market leader in the market.

» To categorize the consumer on the basis of taste & preferences.
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CONCLUSION

Based on the findings of the research detailed in the preceding
Pages, a few unmistakable conclusions can be drawn, they are as
follows: -
1) Good advertising effect & nice taste of SAMSUNG can take
any company to those heights, one had not even thought of.
2) Rising price of SAMSUNG is affecting the buyer’s buying
behavior to large extent.
3) Consumers are very much affected by attractive packaging.
4) Sale of SAMSUNG is very heavy in summers but people do
buy SAMSUNG in every season.
5) As the age of the people increases the buying of SAMSUNG
by parent buying for children to self purchase by young age

groups according to their taste.

6) Income of people has very little effect on the choice/liking of

SAMSUNG.
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SUGGESTIONS & RECOMMENDATIONS

> spite of well-known flavors such as milk and nut, etc...

> As most of the people purchase SAMSUNG for party
occasions, some schemes can be introduced.

» Most of the people purchase SAMSUNG for the sake of
change in taste, pleasure/fun. Hence these things can be
used in designing advertising.

» Price of the SAMSUNG should not exceed as most of
the people with lower income group also consume
SAMSUNG. Therefore, higher price affects their
buying behavior.

> The think tank of SAMSUNG companies should think
very seriously about the after effects of eating
SAMSUNG such as tooth trouble, diabetes & fatness,
etc & should ensure people that these things will not
happen after eating the products of their company.

> Packing must be done in colors corresponding to the

color of the SAMSUNG.
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Objectives of the study

* To find out the behavior and satisfaction level of customer towards Himalaya products.

* To 1dentify the factors influencing the preferences towards Himalaya products by the
respondents while using Himalaya products.

* To identify the problems faced by respondents while using Himalaya products.

M
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FINDINGS OF THE STUDY:-

> 98% of the Retailer deals in the Himalaya product.

> 60% Retailer recommend it best among the available Ayurvedic medicines.

» 30% Retailer told Himalaya is best in term of effectiveness than other available medicines.

> 35% Retailer told that product literature provided with Himalaya is very easy to understand
and gives sufficient knowledge about the product. It helps them to know and understand

the combination of the products.

» 72% Retailer s are highly satisfied with the behaviour of executives of the Himalaya. They
help them and clarify their doubts if any to the maximum possible extent. This shows that

executives at Himalaya are highly and effectively trained.

> 65% of the total sales for the Himalaya is made through the doctors préscription. 17% of

the sale is made through the Retailer suggestion to their customer.

> 55% Retailer recommended Himalaya as a average selling medicine, while 29%

recommend it as a high selling Ayurvedic medicine.

)
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Approx all the products of Himalaya have good demand in the market. But during my
project period Liv-52 has higher selling among Himalaya product with a share of 36%,
because during the summer people faces a lot of stomach related problem. Cystone has
share of 25%. It’s demand is also very high in summer due problem of water loss and
kidney stone.

36% Retailer recommended Dabur as the closest competitor for the Himalaya. 30%
recommended for Zandu and same percentage for the Baidyanath. A very few i.e.4% has

recommended Himani as the competitor for the Himalaya.

Satisfaction to the Retailer mainly depend on 4 factors i.e. price, margin, discount &gifts.
40% Retailer was satisfied with the margin given to them and 35% were highly satisfied
with the margin. 15% Retailer was highly satisfied with the discounts given to them while

30% were satisfied with the discount.

60% Retailer was highly satisfied with their business of Himalaya, while in the case of
Dabur 70% was highly satisfied. This may be because of availability of more products

within the Dabur range.

The most for the Himalaya products are within the age group of 61 & above with a share

of 35%. People of age group were also close with a share of 33%.

There is significant difference between the age group of customers and efficiency of the
Retailer (revenue/month) from the Himalaya. It shows sale of medicines does not have

any relation with the age of the customers.

Null hypothesis is rejected in the case of policies of Himalaya for the Retailer . It shows
Retailer does not look for any significant policy from the company side. They main priority

is margin given to them on their sales. They generally look for the profit only.

98% customers highly satisfied with rete}‘b@%vice.
rin¢ipal
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SUGGESTION:

>

Himalaya should organize campaign for general awareness of end consumers, because the

consumers demand for the medicines based on the suggestions and on their own wish or
knowledge.

Himalaya should organize free medical checkup camps over a fixed duration of time. This
will help in the fulfillment of corporate social responsibility. This will also help in creating

a brand image in the consumers mind.

Himalaya should also target market in remote areas. Because in remote areas people

generally use medicines based on their own knowledge or on the Retailer suggestion.

The company can lure the Retailer with some gifts or some special offer by achieving a
fixed sales target. In villages or in the less developed area Retailer are generally treated as
a doctor. They can suggest their customer for the Himalaya.

The executives of the company should also target the doctor in the remote areas or villages,
whether they are MBBS or not.

The executives should be always in touch with doctors who are not prescribing Himalaya
or, not the core doctors for the company. The executives should try to motivate them by

giving exiting gift to them or, having a facility of good commission on sales made through

them.
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The doctors should be provided with gifts which will fit and look good on their table, This

Wil make reeall to them about Himalaya when they make prescription. This will also
motivate them towards the Himalaya.
Himalaya can organize camps in the school or colleges for the general awareness about the

Ayurveda. This will make people aware about the benefits of Himalaya and motivate for
the use of Ayurvedic medicines.

Himalaya should also enter in the surgical products. Because the demand of the surgical
products is increasing day by day. This will create a business base and market opportunity

for the Himalaya. The will surely get benefit of having a brand name.

Himalaya should also try to get opportunity in the general medicines, i.e. fever, pain, etc.

People having interest in Ayurveda will get a good option for themselves and company
will have a great customer base.

Himalaya should take suggestion from the doctors side for the new medicines in Doctors
Meet Programme (DMP).

Himalaya can sponsor the programmes which are directly related to doctors, or which
serves the doctors. This will motivate them and make them to feel good towards the

Himalaya. Eg- Lions club, Rotary club, etc.

M
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Conclusion :

Himalaya Drug Company is the oldest Ayurvedic drug manufacturing company in the India. It

deals in both Pharma and FMCG (cosmetics) both. In the available Pharma range Himalaya is the
most reputed company.

Himalaya mainly beliefs and engage in ethical promotion to doctors. It helps executive
to motivate doctors for the prescription of Himalaya. It also helps executive to know the doctors
requirement in turn of prescribing the Himalaya. During the meeting they also become aware about

the competitors promotional strategy and the product available under their brand.

Chemist who deals in Himalaya herbal are highly satisfied with their business of Himalaya.
According to the chemist the customers who are consuming Himalaya are satisfied with the result.
Although it is an Ayurvedic medicine its effect is slow but it is effective for long time. Most of the
chemist rated it as a average selling medicine at their shop. Few medicines are recognized as a
very high seller at the chemist shop, eg- Liv-52, Cystone, Rumalaya Forte, etc. Although there are

several competitors for the company, the main competitor for the organization is Dabur.

Before I conclude my project on a highly esteemed organization, I would like to submuit
public opinion in this favour. The pattern of job performance and the quality of product is highly
appreciated by the consumers. I would like to congratulate entire Himalaya Drug Company family
for having gained this superb popularity, excellent impression and magnificent image among the

Ayurvedic medicines lovers. My survey reveals the facts which determine the mile stone

)
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Finally I would conclude that project stating that the retailers and customers of Bhiwani are
satisfied with offers and they still needs good offers in future days. And the Himalaya is doing well
in terms of understanding customers expectation and providing them good offers and products in
terms fulfilling their expectation. During the project I would come to know about differs promotion
of Himalaya. What normal customer will think before entering into Himalaya.
And the different type of factors which influence customers to visit Himalaya.

M

Adarsh Mahila Mahavidyalaya
Bhiwani



Aadarsh Mahlla Mahavidyalaya
Affillated to C. B. L. U
Bhiwanl

A project Report On
"STUDY ON THE CUSTOMER SATISFACTION TOWARDS THE NIVEA

PRODUCTS”

Univers ity Roll Mo. -Qo10o5301Q 003

“FOR THE PARTIAL FULFILLMENT OF THE REQUIREMENT FOR THE
DEGREE OF BACHELOR OF COMMERCE (ASM)”
Session:2022-2023

Submitted to: Submitted by :
Mrs. Sheetal Kedia Ishu
Lecturer, A.M.M. Bhiwani Bcom 3" (ASM) 6" sem

)D‘y/%/ Roll no. - 4208

Adarsh Mahila Mahavidyalaya
Bhiwani



Objectives.

Find the customer satisfaction of nivea product in Bangalore.

To understand the brand experience, customer satisfaction and perception
towards usage of Nivea products.

To gauge the awareness of Nivea and its product in Bengaluru city.

To analyze the purchasing-pattern of Nivea product in Bengaluru city.

Identify customer-preference towards Nivea products.
To know the factors which are influence customer which makes them buy Nivea

products. ,
To study the difference in the Overall Satisfaction among the demographic and

geographic variables.
To study the Association between of Period of usage on the identified

independent variables such as Gender and Monthly Income.
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FINDING, SUGGESTIONS & CONCLUSION

ANOVA i .
S . . : ; :
done with demographic variable customer satisfaction and gender. The

analysis shows {h: ; - ;
10ws that there is no significant difference between them towards the
customer satisfaed; . T . )
Satisfaction. This shows that group of genders are varies in their Certainty

towar ati i i ‘
ds the satisfaction. That is no difference between the effect of customer
satisfaction and gender.

Second-ANOVA test is done with the variable gender and overall satisfaction. The
Analysis shows that there is no significant difference between them. It shows that both

the male and female are having a different opinion toward the overall satisfaction.

Third-ANOVA is done with the usage of Nivea product based on season. The analysis
shows there no significance difference in the usage of Nivea product and the seasonal

sales. This shows that there is no impact on sales on the seasons.

Fourth-ANOVA test is done with the Demographic variable’s income level and the
satisfaction of buying Nivea. where the significance values in respect of majority of
income between 25000-50000, there is no impact between the income level and

satisfaction of buying Nivea.

Fifth-ANOVA test is done with the variable brand of body lotion and effectiveness of
the advertisement. There is a different compotator for nivea is Himalaya, Vaseline and
other companies, there is no significant difference between these two variables, brand

of body lotion and the effectiveness of advertisement.

Chi-Squares test concludes, no significant-association between, the Gender and period
of usage. It shows that both the male and female are using the product from ditferent

time period. And the second test is done on the Monthly income as independent
variables & Purchase of Nivea prodWCpendent-variable. Which shows that the

Adarsh Mahila Mahavidyalaya
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different income group people are purchasing the product at different time. That is some

¢ y ‘" . ' . ‘ v
People are purchaging (he product frequently and some are purchasing rarely.

Suggestiong

" Asinthe analysis it shows that both the Male and Female have a different level
of satisfaction about the product, It is important that the company should focus

in a different way for both Male and Female,

* The price of the product in comparatively higher than the competitors and it is
also proven in this analysis that only 50 percent of the customer are satisfied
with the price of the product. So, it is the essential-objective of the company to
maintain price of products and make sure that their customer will not move to

the competitor’s product,

* Even though the company is giving good discount and offers it have found that
the customers are not been encouraged the offer and discount. So, it is a
suggestion that the company should make sure that the customers are knowing

about the offers and Discount provided by company.

* The overall satisfaction of the customer are around 80 percent. So, it's very
important for Nivea company to make-sure that they satisfy 100 percent of the
customer, so that they can acquire majority of the market share and maintain

the number 1 position on the cosmetic industry.

Conclusion

Most of the customer are highly-satisfied by Nivea product and Service, as one of top
companies the company has building good-relationship among the customer &
retailers. This good relation helped the company to grow in this competitive world, and
the company is having a very good quiﬁw/ﬁ%@duct at a reasonable price which makes
their customer to purchase their pl;(:a([istlsahi ﬁa’;a?g,lay As many people are knowing about

Bhiwani



e Hiyes company it is time for the Nivea to expand their business to the rural areas
and villages because majority of the people in India arc from village arca.

Advertisement is also playing an important role in converting the competitor’s
customers to buy Nivea’s product and also creating awareness about the Nivea product.
By the help of the Nivea’s Research and Development team and marketing team it is
possible for the Nivea to overcome the competitors and become the number | product

in the world.
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OBJECTIVE OF THE STUDY:

® To know awareness of people towards Amul products
® To know the preference of Amul products with comparison  to other competitive brands.
®

To know the factors which affccts consumer’s buying behaviour while purchase milk.

® Swot analysis of Amul

To study various factors such as quality, price, easy available ctc. Is influencing lot

and mfluences positively

e Idecas about to incrcasc the sale of the “Amul

rincipal
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Amul

- CONCLUSION

Majority of the customers are satisfied with the Amul mikk and Milk products because of its

good quality, reputation, ecasy availabilities.
From the survey conducted it is observed that Amul milk has a good market share.

From the study conducted the following conclusions can be drawn. In order the dreams comes
mto reality and for tuming liabilities into assets one must have to meet the needs of the

customers .

The factors considered by the customer before purchasing milk are freshness, taste, thickness and
availability. |

>

Finally I conclude that, majority of the customers are satisfied with the Amul mik and

Milk produbts because of its good quality, reputation, easy availabilities. Some customers are not
satisfied with the Amul Mik because of high price, lack of dealer services, spoilage and low
shelf life etc. therefore, if slight modification in the marketing programme such as dealers and
outlets, promotion programmers, -product lines etc., definitely company can be as a monopoly
and strong market leader. As 1 mentioned about the spoilage of Amul milk due to kak better

packaging material could be used to avoid these condition, so that no tampering should be

occurred.

Anul has also to take care of its competitors into consideration and more importantly its
customers before making any move

)
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From the above data analysis and interpretation the findings

>
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- Amul

FINDINGS

of the data are as follows:-

From the data analysis and interpretation it is clear that 85% of the people likes

AMUL products & 15%of the people does not like Amul products

- From the above analysis88% people heard about Amul products and 12% people

cannot heard Amul products.

It is clear from the survey that 85% of the people think that Amul products are

fairly priced whereas 15% of the people denied it.

According to the survey people firstly likes the quality of the' Amul products,

secondly likes the taste of the products, thirdly likes the availability of the products

and last but not the least people likes Amul products’ price.

From the above analysis it is found that 6% of the pcople strongly agreed that the
price of Amul products ‘are low compared to competitor’s products, 34% of the
people agree, 44% of the people neutral, 12% of the people disagree and 4% is

highly disagree.

From the dafa analysis it is finding that 42% of the consumers opinion that Amul

products  is Excellent, 50% is good, 8% is fair and 0% is poor..
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Amul

SUGGESTION _AND RECOMMENDATION

Give the result purchase facility to their regular retailers.
As quick as possible try to settle the various claims of the retailers.

They have to co-operate those retailers who have a less demand in shop and try to
pass the various attractive schemes of the company.®

-
L)

Were the mil van does not reach the side location there should be small distribution

by other means.

Customer relationship should be more commandered by distributor of

homonymous relationship.
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Plug into nivang

OBJECTIVES OF THE STUDY

Primary objective

To Find the customer satisfaction level of the Boat Headset in Cumbum town.

Secondary Objectives

O  To know customer preference about the Boat Headset.

O To Study about people's expectations, pricing factors, price variation of Boat
Headset.

O To Find the customer satisfaction level of Boat Headset.

O To know the product usage and availability in the Market

O .To find out the demand of Boat Headset.

0O To know the opinion of prospective related to Boat Headset.

0O To make suitable suggestions for the improvement of production and Marketing of

a Boat Headset.

"
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Plug info nirvana CONCLUSION

Although other electronic firms are taking market share and profits from
Boat by being copycats, the heart of Boat's success, the innovative spirit

and quest of excellence and perfection cannot be copied.

Boat's main task is to integrate its talent by placing common goals and
priority for this increasing competitive market. Boat also has the potential
to innovate into a company with international operations as well as culture

since it was one of the first Japanese companies to set up a main branch in

the United States.

With strategy and luck, Boat could become a great firm as it was and will

be.

Loy ea=De# ¢ 102is LA IR
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in India, Rockin® Globaliy
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SUGGESTIONS

Q Improving the quality and also giving more brands can attract more customers.
U The company can improve their brand image.

O The companies any give more offer and discount to increase sales.

Q If the company gives more advertisements, it may increase the sales volume.

Q It is necessary to assess the merger and acquisition decision as a uniquedecision always

as far as its immediate and long run impacts are concern.

Q It is observed that the synergies can be achieved in the long run period of time. So
short-term impacts should be tackled strategically.

Q 1t is advisable for the group to control on the operating cost of the company so that the

profit margin can be improved.

Q It is suggested that cost benefit initiatives, well-specified market segmentation, and
value additions to the product should also be focused in conjunction with the

restructuring decisions.

O Divestment of certain units those which are not forming the core part of business is

again a solution to improve the revenue of the business and resulting into increased

group revenue.

O Strategic planning - pre acquisition, and post acquisition implementationor
executions of the strategies is equally vital for the success of anymerger and

acquisition decision.
rinéipal
Adarsh Mahila Mahavidyalaya
Bhiwani



oAt

FINDINGS

** 80% of the respondents are using headset.0 63% of respondents prefer in Boat

headset.
** 40% of the respondents are prefers the product for its Quality.
** 60% of respondents say fhat the Boat headsets are excellent.
¢ 60% of respondents are saying that the price is Moderate.
% 80% of respondents expecting offer from Boat headset..
< 60% of respondents expecting price reduction offer from Boat headset..
% 60% of respondents purchasing Boat headset from retail shop.
% 40% of respondents are using at home.
% 40% of respondents are using on daily.
< 40% of respondents are using on festival times.
% 30% of respondents are using below 2 years.
«» 30% of respondents are using below 4 years.
< 40% of respondents are used Philips headset.

< 40% of respondents are attract about the Boat headset from newspaper..

« 80% of respondents are recommended in this product..

% 80% of respondents are not wants to @%gé;;ygg Boat headset.
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OBJECTIVES OF STUDY

1. To find out the Amazon Products on the brand switching behavior of the

consumer.

2. To study the effect of Consumer Satisfaction on the marketability of

Cosmetic products.

3. To know the impact of various striking features on buyers behavior.
4. To know the media access by consumers to know about Amazon Products.

5. To study the level of Customer Satisfaction towards AMAZON.IN in

Bhiwani City

6. To Study the Customer Preference Towards Online Shopping in Bhiwani

City.
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CONCLUSION

* Promotions beyond fashion week.

* The branc.i should not lose its focus away from Amazon. It can proved
to very detrimental.

* For vast reach unlikely, in the short- term. “Some sort of an alliance or

co- branding with the salons that already exist may, perhaps, have been a
better strategy.

* The general perception is that company- owned salons are expensive.
Through Amazon beauty salons are reasonable priced, it has been
communicated well enough.
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SUGGESTIONS
, The supply must be properly fulfilled so the need of the customer satisfics
, Target selling for the dealer / agent can increase the sales of company
. The company must concern 0 the satisfaction of customer demand.

. The company and dealer should develop its marketing information system up to
nformation of competitor’s policy, price and product, target market, so the
any can know its strengths and weaknesses.

date
comp
| {hat comparatively there is more preference for

. Brand preference studies revea
der to attract and maintain his consumers.

Amazon among consumers SO in or

Advertising programs should be intensified.

ck new benefits and
o have brand at low
preference of the

¢ is changing rapidly. They sc
d. Morcover, consumcer likes t
{ it so as to meet the changing

« Perception of the consume
values in their preferred bran
ate. So Amazon should inser

consumer.
ost of the consumers aré

n make- up products. M
mazon should ever strive

« Amazon is the market leader i
ed as intangible assets. A

brand loyal. They should be treat
to satisfy them.

« Fulfill the consumer needs.
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OBJECTIVES OF THE STUDY

To study Puma’s share in world and Indian market.
To analyze consumer preferences regarding Puma products.
To study the innovative marketing strategies of the company.

To understand the strengths and weaknesses of the company (SWOT Analysis)
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CONCLUSION

Over the years Puma has established itself as a major sports lifestyle brand since its
conception. Puma has become one of the leading sports brands in the world. Through
creativity and innovative products PUMA has always set standards in sports and style.
Outstanding performances of PUMA athlctes and teams have strongly influenced
intermational sports through innovative PUMA products and creative marketing
initiatives for more than 60 years.

The company holds a very strong stance in creating products for professional athletes.
However, it is now time that Puma focuses more on the mass consumer market.

In the Indian market, Puma in relatively new compared to its competitors who got a
headstart. It is only about a decade old here. Nike had a four year lead, Reebok had
launched 13 years before and its German sibling Adidas had already been in the market
for 11 years. Puma's success in India, say marketing experts, lies in smart rather than
aggressive marketing, prudent expansion and sticking to the basics of shunning
discounts. Like any other company Puma faces the problem of competitive pricing.
Turbulent is the word that aptly describes the scenario in sports industry . By frequent
price cuts in market and larger than live Marketing game plans, competition reached its
new highs and lows. It is no longer sufficient to just be competitive. A Company,
which has to survive, has got to have competitive advantage. One needs to take

strategic initiative in the short run to achieve the desired “positioning” in future. One

has to foresee ‘tomorrow’.
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SUGGESTIONS

'he company should focus on the younger generation especially students or young

professionals as they are the biggest consumers ol sports goods and future
strategics should be made with this section of consumers in mind.

Even though the company has adopted many innovative and creative marketing
strategics over the years it still lags way behind its major competitor, Adidas. The
company needs to study where it lacks and take corrective action immediately.

For its female target market, the company is facing stiff compcetition from Nike.
The company needs to focus on coming up with innovative products for women.
Males consumers however prefer Adidas .

The company produces a varicty of sportslifestyle products, however, apart from
shoes the rest have not gained much popularity. The company must undertake
marketing strategics to promote its other products as well.

Although the company focuses on manufacturing premium products , it should also
consider launching a more affordable line of sportsgear, especially in the Indian
market where majority of consumers have a very limited spending power. The
company nceds to adopt value-for-moncy Strategy.

The company has fewer stores as comparcd to other companies. Since the
consumers prefer to by such products as company stores as opposed to on-line
stores. Sclling the company’s products at local stores is not suggested. The

company should plan on opening more stores in the future

The consumers arc more concemned with comfort and quality as compared to
fashion and trends. It is suggested that the company concentrate more on these

aspects of their product to provide satisfaction to customers

rinCipal
Adarsh Mahila Mahavidyalaya
Bhiwani



B.Com |11 year (6™ Sem)

(Vocational- Computer

Application)
Session: 2022-23

BBBBBBB



ADARSH MAHILA MAHAVIDALAYA, BHIWANI
APFILIATED TO CILLUINHIWANI
APROJECT WORK DISSERTATION ON

SECURE LOGIN AUTHENTICATION SYSTEM

By Bharti Singh

Simple § Secure Authenticatlon
A REPORT SUBMITTED TO
CHAUDHARY BANSILAL UNIVERSITY

in portial fulfillment of the requirements for the degree of

BACHELOR OF COMMERCE (COMPUTER APPLICATION)

Submltted by:

Submitted to:
Bharti Singh

Dr. Tamanna Gupta Tayal
DCOM 3 YEAR (6™ SEM) ROLLNO, 4328

{lecturer in computer seience)

Adarsh Mahila Mahavidyalaya
Bhiwani



1.3 PROJECT OBJECTIVES

The 4 main objectives for this project:

L:

o

(%)

The main objective is to implement a secure login authentication system with utilizing with two-factor authentications. By using the
concept two-factor authentication could help to increase the strength of the login system. The attacker will need to pass through the next
barrier of defence to success to log in. This system will help to enhance the login authentication system.

Next objective is to ensure login password will not be transmitted over the network. As compared to the previous solution, the password is
just encrypted, but the attackers might succeed to decode the data and retrieve the password. So in order to prevent this happens, the
password with the random key will need to be hash before the sender sends the password to the server.

Apart from that, the third objective will be to generate the one time password offline. This will help in perform the login procedure if there
is a limited connection of wi-fi or mobile signal is weak. It will help the user who lives in the countryside which has a weak phone signal.

Lastly, the fourth objective is to ensure the system is protected from rainbow table attack. The rainbow table will act as a dictionary store
and optimised for hashes and password. So once the random key is repeated, the password will be retrieved. So, the random key should be
long enough to cause the attackers to use a longer time to generate the rainbow table.
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Chapter 6 : CONCLUSION

The project has achieved a huge success to mitigate with the rainbow table attack where the attackers will need to generate a
huge rainbow table to exploit the system. A huge rainbow table will require a lot of time to be generated.

Apart from that, the system also uses the 2 factor authentication where it requires the actual password and OTP to grant
success to the system. Next, one of the huge success where will be the OTP can be generated without connection to internet
which helps to prevent the attackers to able to retrieve the actual password from the network flow.

There is some problem faced when implementing the system where there is the shortage of time to complete and improve the
system. One of the major problem faced is when the laptop to act as the server of the system is having some faulty. The
faulty cause spends of time and money to be fixed where time is wasted for the period of fixing.

There is some improvement can be done by the system where synchronize the OTP with time in order to generate OTP by
selecting the random position character of the hashed password. The login system also can be improved by ensuring the

password of the user must be more than 8 characters and with the combination of upper and lower case, numbers and
expression.
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OBJECTIVE OF THE STUDY

-

The Internct of Things (IoT) is a name for the aggregate collection of network-enabled
devices, excluding traditional computers like laptops and servers. Types of network
connections can include Wi-Fi connections, Bluetooth connections, and near field *~ . .
communication (NFC). The IoT includes devices such as "smart" appliances, like refrigerators
and thermostats; home security systems; computer peripherals, like webcams and printers;
wearable technology, such as Apple Watches and Fitbits; routers; and smart speaker devices,

like Amazon Echo and Google Home.

Benefits of the Internet of Things

The Internet of Things promises to transform a wide range of fields. In medicine, for
example, connected devices can help medical professionals monitor patients inside and
outside of a hospital setting. Computers can then evaluate the data to help practitioners adjust
treatments and improve patient outcomes.

*  The Internet of Things (1oT) is a name for the aggregate collection of network enabled

devices, excluding traditional computers like laptops and servers.
«  Types of network connections can include Wi-Fi connections, Bluetooth connections,

and near field communication (NFC).
« IoT includes devices such as "smart" appliances, home security systems, computer
peripherals, wearable technology, routers, and smart speaker devices.
« The Internet of Things is transforming a wide range of fields, from medicine to urban
planning to consumer data collection.
Another field that’s also experiencing a transformation is urban planning. When sensors that
have an IP address are placed under a busy street, for instance, city officials can alert drivers
about upcoming delays or accidents. Meanwhile, intelligent trash cans are able to notify the
city when they become full, thus optimizing waste collection routes.

The use of smart devices will also likely mean a competitive advantage for businesses that use
them strategically. For instance, by tracking data about energy use and inventory levels, a firm
can significantly reduce its overall costs. Connectivity may also help companies market to

consumers more effectively.

The Internet of Things (IoT) has emerged as a significant technology trend in recent years,
with the potential to transform many areas of society and the economy. IoT refers to the
networking of physical objects embedded with sensors, software, and other technologies that
enable them to collect and exchange data with /oflyevices and systems over the internet. A
study on IoT could have several objectives d pet ding on the specific focus and scope of the

1 e obisy 3 Whahn ATy ala - )
research. However, some common objectivy aﬁfﬁa A@ Ptadies are:
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FINDING AND SUGGESTIONS

This chapter pr
§ rpresents the findines boe . ' Do
and overall O}b\‘u o the lindings based on the data analysis. Conclusions arc bascd on findings
< W STV \ . (S . . .
desined ot res a ;()I)Fl(llllll\g the study. The flow of chapter has been maintained by schedule
& -Scarch. The chapter has divided i ' i ‘indi i
. divided i1 -cc major sections- Findings, suggestions

and Conclusion. ¢ 1 to three major scctions- Findings, suggestions
GENERAL FINDINGS:
1. Onli a SABEE o - .

line banking services are used by majority of people in age group of 18-30 ycars

2 i Cof , . . ,'
2. There is less number of women who used online banking services. Because they are still

unaw.are about hiow to use banking services. It also found that financial decision has been
kept in the hands of men counterpart

3. More students are using online banking services of BOI because bank provided lots of
facilities regarding academic curriculum to them. Government employees also used online
banking services in more proportion for their service purposes

4. The users of online banking services are educated peoples. Among all, there is more number
of post graduate people who are using online banking services

5. It was our belief that online banking services basically depend upon the income level of
any person. However, there is no such relationship to start online banking services. Because
there is no any limitations on maintain the balance for online banking services

6. More number of customers said that they had taken right decision to have online banking
services of BOI because bank provide good and conventional facilities to the customers

7. Tt is found that most of the people were using online banking services for time saving
purpose and also to access from any ware any time

8. Internet banking is more frequently used, Online Service followed by Mobile Banking,
Fund Transfer and Pay Bill '

9. Mostly the online banking services are used in the form of internet banking, rest of the
services are feel unsecured to the customers ‘

10. It is found that server down is the major problem in online banking services

12. Most of the people used online banking services through their personal computer and also
lap-Top

13. Those who are educated are using online banking services more

14. The online banking services mostly popular among the people for internet banking only

15. Online banking services help to reduce the cost of transactions, save time, they are user

friendly, and they can be accessed from :WQ\‘ All these feathers have positive impact

on the people for using online banking segviges
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Objectives of the study

Big Data is a cpllection of data that is huge in volume, yet growing exponentially with ‘
time. It is a data with so large size and complexity that none of traditional data management
tools can storc it or process it efficiently. Big data is also a data but with huge size.

The Data Capturing Devices

One of the most obvious characteristics of big data is that the devices for capturing those data
are either alrcady ubiquitous or becoming ubiquitous. Examples are cell phones, digital
cameras, digital video recorders, etc. When any data capturing device becomes ubiquitous,
there is a high probability that whatever data those devices are capturing will eventually
become big data. This is pretty obvious, because more data capturing devices translate
directly into a proportional increase in data production rate

Besides the increase in capturing units, there is also an increase in the variety of data
sensor and input devices. The GPS and accelerometer on your smart phone capture
very different types of information even though they are really just a bunch of
numbers.

There is also an increase in the variety of input devices (i.e. different ways for a
device to capture the same type of information). For example, scarch queries used to
be captured strictly via a keyboard, now they can also be capture via any camera
equipped with OCR, virtual keyboards on your smart phone or tablet, voice
recognitions, etc*

The variety of data sensors and input devices not only increases the data production
rate, it also produces an explosion of metadata for segmentation. Using the search
function as an example, what uscd to be just queries can now be scgmented into
queries from computers vs. queries from mobile devices. Those from mobile devices
can further be segmented into those that are input via a virtual keyboard vs. camera
vs. voice. Likewise, queries can also be segmented according to their geolocation
using GPS data. These are all valuable information that tells us how users are using
the search function, and they certainly contribute to the size of big data.

Increased Data Resolution

Another major contributor to the bigness of big data 1s that data resolution 1s
increasing rapidly. This is largely a consequence of the Moore's Law. which says
that the density of integrated circuit (IC) doubles approximately every 2 years. This
means higher density CCDs in cameras and recorder, or equivalently higher image

resolution. As a result, images and videos will take up more of your storage volume
and make your data even bigger.

Many scientific instruments, medical diagnostics, satellite imaging systems, and
telescopes benefit tremendously from this increased of spatial resolution. What used

to be a blur due to a lack of resolution is Wﬂ!l clear. Higher density IC also
4 nncipal

Adarsh Mahila Mahavidyalaya
Bhiwani



e

Finding and suggestions

The development of big data technologics unlocked a treasure trove of information for
-businesses, Before that, Bl and analytics applications werc mostly limited to structured
data stored in relational databases and data warehouses -- transactions and.financial records,

for example. A lot of pol'cminlly valuable data that didn't fit the relational mold was left ;

unused. No more, though.

Big data environments can be used to process, manage and analyze many different types of
data. The data riches now available to organizations include customer databases and emails,
internet clickstream records, log files, images, social network posts, sensor data, medical

information and much more.

Companics increasingly arc trying to take advantage of all that data to help drive better
business strategics and decisions. In a survey of IT and business exccutives from 94 large
companics conducted by consultancy New Vantage Partners in late 2021, 91 .7% said they're
increasing their investments in big data projects and other data and Al initiatives, }vliile

92.1% reported that their organizations are getting measurable business results and outcomes

from such initiatives.

However, even many of those blue-chip companies are struggling to maximize the business
potential of their big data environments and analytics and Al systems. Only 39.7% of the
survey respondents said they're managing data as a business assct, and just 26.5% said

they've created a data-driven organization, according to a report on the annual survey that
was published in January 2022,

To help companices both large and small get more value from the data flowing into their
systems, this comprehensive guide to big data for businesses explains what it is, its business
benefits, the challenges it poses and best practices for using it effectively. You'll also find
examples of big data use cases and an overview of big data technology. | hroughout the
guide, there are hyperlinks to related articles that cover those topics more deeply and offer

expert advice on managing big data programs.
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OBJECTIVE OF DATA SCIENCE

he principal purpose of Data Science is to find patterns within data. It uses various statistical .
cchniques to analyze and draw insights from the data, From data extraction, wrangling and pre-processing
Data Scientist must scrutinize the data thoroughly.

"hen, he has the responsibility of making predictions from the data. The goal of a Data Scientist is to deriv

onclusions from the data. Through these conclusions, he is able to assist companies in making smarter
lusiness decisions.

Che main objective of this program is to provide the best graduate education to students so that they can
neet the growing national and international need for highly qualified personnel in the fields of data science

ind artificial intelligence. The overarching objectives of the Master of Data Science and Artificial
ntelligence (MDSALI) are to:

Develop a broad academic and practical literacy in computer science, statistics, and optimization,
with relevance in data science and artificial intelligence, so that students are able to critically select

and apply appropriate methods and techniques to extract relevant and important information from
data.

Provide strong core training so that graduates can adapt easily to changes and new demands from
industry,

 Enable students to understand not only how to apply certain methods, but when and why they are
appropriate.

Integrate fields within computer science, optimization, and statistics to create adept and well-round;
data scientists.

+ Expose students to real-world problems in the classroom and through experiential learning.

These program objectives acknowledge the interdisciplinarity of data science and the importance of buildir
a strong foundation with students.

Data is the new clectricity. We are living in the age of the fourth industrial revolution. This is the era

of Artificial Intelligence and Big Data. There is a massive data explosion that has resulted in the
culmination of new technologies and smarter products.

Around 2.5 exabytes of Data is created each day. The need for data has risen tremendously in the last

decade. Many companies have centered their business on data. Data has created new sectors in the IT
industry. However,

1. Why do we need Data?
2. Why do industries necd Data?
3. What makes data a precious commodity?

The answer to these questions lies in the way companies have sought to transform their products.

Data Science is a very recent terminology. Before Data Science, we had statisticians. These statisticians

experienced in qualitative analysis of data and companies employed them to analyze their overall
performance and sales.

With the advent of a computing process, cloud storage, snd analytical tools, the field of computer science
merged with statistics. This gave birth to Data Sciw
rinCipal
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FINDING AND SUGGESSION

tis typically asked by starting data scicntists, analysts and managers new to data science.Their bosses are

inder pressure 1o show some ROI from all the money that has been spent on systems to collect, store and

organize the data (not to mention the money being spent on data scientists).

Sometimes they are lucky — they may be asked to solve a very specific and well-studied problem

(c.g., predict which customer is likely to cancel their mobile contract). In this situation, there are numerous

Ways to skin the cat and it is data science heaven.But often they are simply asked to “mine the data and tell

me something interesting”.

Where to start?

This is a difficult question and it doesn’t have a single, perfect answer. I am sure experienced practitioners

have evolved many ways to do this. Here’s one way that I have found to be useful.

It is based on two notions:

1. Every business can be thought of as a complicated system with many moving parts. Nobody really

understands it 100%. Even for experienced employees, there’s a gap between their understanding of the

business and how it actually works. And since the business keeps changing, this gap is always getting

bigger.

2. Any data you have about the business describes some aspect of the behavior of this complex system.

3. It bridges the gap between how you think the system works and how it really works. Or, to borrow an

analogy from Andy Grove’s High Output Management, complex systems are black-boxes and an insig)

is like a window cut into the side of the black box that “sheds light” on what’s going on inside.

4. So the search for insight can be thought of as W to understand how something
complicated really works by analyzing its daté.c=
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CONCLUSION

Data science is an interdisciplinary field that uses scientific methods, processes, algorithms, n'nd system
to extract knowledge and insights from structured and unstructured data. It involves the use of technigue
from statistics, data analysis, machine learning, and computer science (o extract insights and knu.wlcdy,
from data. Data science can be applied in a wide range of ficlds, including business, hc:xllllcgrc: financd
and government, among, others. The goal of data science is to turn raw data into actionable insights thi
can inform decision-making and improve outcomes.

Data science is the study of data. Like biological sciences is a study of biology, physical sci'cncc.?, it’s ?h
study of physical reactions. Data is real, data has real properties, and we need to study them if we’re goiny
to work on them. Data Science involves data and some signs.

It is a process, not an event. It is the process of using data to understand too many different things, (
understand the world. Let Suppose when you have a model or proposed explanation of a problem, and yo
try to validate that proposed explanation or model with your data.

It is the skill of unfolding the insights and trends that are hiding (or abstract) behind data. It’s when you

translate data into a story. So use storytelling to generate insight. And with these insights, you can make
strategic choices for a company or an institution.

M
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OBJECTIVE OF COMPUTERIZED ACCOUNTING SYSTEM

1
:L’(r:::::'r:"ll:l":;ﬁr'.::m' provide easier reports than paper aw;unlinfg sy‘sttms.Wbcth er your
business runnin " Is simple or complex, it must meet certain objectives to keep your
i smoothly. 1's difficult to make informed business decisions without
nceurate financlal data that helps you see where you are, where you’ve been and trends
that may determine where you're headed. The objectives of an accounting information

system should be to provide Information to decision makers in 2 format that is easy to
understand,

(I)Track Spending and Income

One of the primary objectives of an accounting system is to help you track the income
and spending of your company. Comparing the two gives you a snapshot of the
company’s profits or losses, although there are often other factors that determine
whether your company is successful. A month showing a loss is understandable if yon
purchased a large piece of equipment that month, for example. Tracking where the
moncy is coming from and where it’s going is imperative in order to create financial
statements. This consolidated information can then be evaluated and used to make
further decisions such as purchasing, advertising or the need to scale back in 2
particular area.

(2)Provide Accurate Reporting

Accurate reports are critical to your ability to make business decisions. One of the
primary qualities of accounting information is the principle of faithful representation,
meaning that the information presented in financial statements is truthfal and free from
error. Accurate information will allow you to examine every aspect of your income and
expenditures at a glance and know that your data is reflecting an true picture of your
current financial situation. If your overall profit and loss statement shows a profit, but
onc department is consistently running at a loss, your company isn’t performing at peak
cfficiency. Your cost of goods sold should be a fairly consistent number. When it starts to
rise, you need to know that immediately so you can change your purchasing habits.
Reports also arc essential when you try to get 2 new loan or want to develop a business
partnership with another company. Firancial statements that have been produced by
following sound accounting practices will enable outside entities to confidently assess
the financial health of your company.

(3)Streamline Office Work Flow

Your accounting system should help you improve the work flow in your office by
creating a central location for financial information and forms. With all staff members
using the same system, you have immediate access to outstanding purchase orders,
invoices, expense reports and time shects. This helps you see not only the current status
of your finances but what to expect in the near future. It gives you a snapshot of the
moncy that’s expected to come in, when it’s ted and the money that is likely to be

goutin the same timeframe. It cefitfalizes your accounting functions so all
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OBJECTIVE OF THE STUDY

This project work is made with the following objective in mind.

Y

\ v

To provides an introduction of the field of artificial intelligence in a language

understandable very easily.

To provide knowledge of complication and risks in the development of Al to motivate

researches to know the issue and research to find solution to them.
To provide knowledge of the pace of development and popularity of Al among people.

To provide numerical data about the amount of use of Al in different sectors and

expected future use.

To provide some small suggestions to resolve issue related to Al

)
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FINDINGS AND SUGGETIONS

Artificial intelligence (Al) is awakening fear and enthusiasm in equal measures. Some have
likened the advances in Al to “summoning the devil” and there are concerns that Al threatens
to end humanity. Al can scare people, perhaps due to the science fiction notion that machines
will take all of our jobs; ‘wake up’ and do unintended things. However, where some see danger,
others see opportunity!

It's likely that the upwards trend in capabilities of Al systems will continue; that systems will
eventually become capable of solving a wide range of tasks (rather than a new system having
to be built for each new problem), and that the adoption of Al within many industries will
continue. Evidence suggests Al is currently unable to reproduce human behaviour or surpass
human thinking; it's likely to stay a complementary workforce tool for a very long time to
come. However, steady gradual improvements in Al could reach a point where Al exceeds
current expectations. The continued development of Al will depend on_rrldyal public opinion
regarding the benefits and acceptability of it, on businesses conti__nu'ing to gain competitive
advantage from using it, and continued funding for research and development of it.

It is difficult to determine where this technology might create new jobs in the future, yet easier
to see which tasks Al might take from humans. It's likely that any routine, repetitive task will be
automated. This shift to automation has happened for centuries, but what is different today is
that it affects many more industries. It's likely that we will adapt to technological changes by
inventing entirely new types of work, and by taking advantage of our uniquely human
capabilities.

In the future, if over-reliance is placed on technology people could become disconnected from
the process. They may cease to understand how things work (become de-skilled) or fail to
appreciate how bad things are when they go wrong. Whilst an Al system can present data and
recommendations, the decisions on what action to take is one for humans. However, if humans
blindly follow automated instructions, without knowing how to question them, this could have

negative implications for OSH.
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OBJECTIVES OF THE STUDY

Computer Organization and Architecture lets you know how exactly cach instruction is

exccuted at the micro level. If you plan to study ecmbedded systems/ processor design, these
concepts are very important, as they form the basis of design strategy.

Computer architecture deals with the design of computers, data storage devices, andnctworking

components that store and run programs, transmit data, and drive interactions between
computers, across networks, and with users.

1. the purpose of the course is to introduce principles of computers organisations andthe
basic architectural concepts

2. it begins with basic organization, design, and programming of a simple digital computer
and introduces simple register transfer language to specify various computeroperations.

3. To explain the definition of Computer Architecture.

4. To discuss the history of computers.
5. To describe the von-neumann machine architecture.

6. To discuss how to measure the quality of a computer architecture and the factors that
influence the success of a computer architecture.

7. To introduce the concept of computer as a hierarchical system using structure and
functions.

8. To describe the function of each component in a computer.
9. Know the difference between Computer Organization and computer architecture.
10. understand unit of measure common to computer systems.

11. Be able to explain the von neumann architecture and the function of
basic computer components

12. Appreciate the evolution of computers.

13. understand the computer as a layered system.

)
/
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FINDING AND SUGGESTION

= Finding

The computer architecture gouerns the design of a family of computers and difincs the logicas interface
that targeted by progaramming languages and their complicrs. The organisation ditermincs the mix of
functional units of which the system is composedand the structure of their inter connectivity.

= Suggestion

e Design for moore's law

e Use abstraction to simplity desgin
e Make the common case tast

e Performance via parallelism

e Performance via pipelining

e Performanes via prediction

e Hierarchy of memory

e dependability via redundancy

\
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Objective Of Study

You can program easlly and efficlently with the many features of arithmetle and character
expressions in SAS/IML software. You have access to a wldo range of bullt-In subroutines designed
to make your programming fast, easy, and efficlent,

SAS/IML software has a complete set of control statements, such as DO/END, START/FINISH,
iterative DO, IF-THEN/ELSE, GOTO, LINK, PAUSE, and STOP, giving you all of the commands
necessary for execution control.

SAS/IML software operates on matrices. W‘hlle most programming languages deal with single data
elements, SAS/IML software has a matrix, a two-dimensional (row column) array of numeric or
character values.

SAS/IML software possesses a powerful vocabulary of operators. You can access built-in matrix
operations. You have access to many operators and functions.

SAS/IML software uses operators that apply to entire matrices. You can add elements of the
matrices A and B with the expression A + B. You can perform matrix multiplication with the
expression A B.

SAS/IML software is interactive. You can execute a command as soon as you enter it, or you can
collect commands in a module to execute later. When you execute a command, you see the results
immediately. You can interact with an executing module by programming IML to pause, enabling
you to enter additional statements before continuing execution.

SAS/IML software is dynamic. You do not need to declare, dimension, and allocate storage for a

data matrix. SAS/IML software does this automatically. You can change the dimension or type of a

matrix at any time. You can open multiple files or access many libraries and reset options or replace

modules at any time.

SAS/IML software processes data. You can read all observations or read conditionally selected
observations from a SAS data set into a matrix, creating either multiple vectors (one for each

variable in the data set) or a matrix that contain}f&g% n for each data set variable

SAS/IML software produces graphics. You@iﬁ’ﬁﬁ&%@iﬁ%&% wide range of graphics coniFiands)
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Finding And Suggestions;

The descriptor portion of a SAS data set contains vital information of the data set, such as the name

of the data sct, the date and time at which the data set was created. The time and date it was last

modified on, the number of observations in the dataset and the number of variables.

The following table is an illustration of the descriptor portion of a SAS data Set with the name

work.grade

Data Portion

In this SAS Data Set example, the number 57 is a data value, the name Linda is a data value, weight

105 is a data value and so on.

The variables (columns) contain data values that describe a particular characteristic of the thing

being measure such as weight in the above table. SAS data has the ability to store thousands of

variables.

The SAS data set has four variables — the id, name, height, and weight. The observations (or rows)

are collections of data values that refer to one particular object (such as a person named Linda).

The values 55, Linda, 60", and 105 constitute a single observation in the above data set. SAS data

has the ability to store any number of observations just like variables. SAS data set above contains

five observations.

Special SAS Data Set
There are three types of special SAS Data Set:

)
5
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3. Objectives of Study

Tl'.nedP roject work is made with the following objectives kept in
mind:

1. To provides an introduction of the field of Computerised Accounting
System / Tally.ERP 9 in a easy language which is easily understood to

everyone.

2.To provide knowledge about the pace of development and popularity of
Tally. ERP 9 among people.

3.To provides numerical data about the amount of use of Tally.ERP 9 in

different sectors and expected future use.

4.The Project of Tally helps students to work with well known accounting software
i.e. Tally.ERP 9.

5.To make Students capable to create company, knowledge of Voucher
and Enter Accounting voucher entries .
6.To Provides the knowledge of Computerised Accounting System / Tally.ERP

9 among people.

M
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6. Finding and Suggestions :

The findings of this research are given below:

et Tally is accounting software widely accepted in India and across the globe (in
17 countries).

bt The latest versions of Tally manage taxation for businesses.

* Tally ERP 9 is the most recent as well as popular Tally software used by
firms around the world

- Tally provides the platform to record the financial transaction with extreme
case. Tally is designed in a way so that anyone regardless of the field he/she is in

can understand.

» As the needs in this competitive world increase, Tally Improvises its versions
keeping the base same .

o Today, Tally is one of the most well-known names in the accounting world
and Inventory management software.

)
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Objeclive of the Study
A computor Iy pn oloctronle dovico that accopls data from tho user, procosses It, produces
rosulls, displaya thom to tho usors, and sloros tho roslls for futuro usago.
Datals a colloclion of unorganizod facls & figuros and doos not provido any furthor
informatlon rogarding pattorns, contoxt, ole. Honco data moans "unstructured facts and
figures",

Information |s g struclured data Lo, organizod meaningful and procossod data, To process
the data and convarl Into Informatlon, a compulor Is usod.

Functions of Computers

A compuler performs Lho following functions -
Receiving Input

Data is fed into computer through varlous Input devices like keyboard, mouse, digital pens,
etc. Input can also be fed through devices like CD-ROM, pen drive, scanner, etc.
Processing the information

Operations on the input data are carrled out based on the Instructions provided in the
programs,

Storing the information

After processing, the information gets stored In the primary or secondary storage area.
Producing output

The processed information and other detalls are communicated to the outside world through
output devices like monitor, printer, etc.

Sr.No. Computer Concepts & Description

1 History of Computers
The history of the computer dates back to several years. There are five

prominent generations of computers. Each generation has witnessed several
technological advances which change the functionality of the computers.

2 Characteristics of Computer System

Characteristics of Computer System involve Speed, Accuracy, Diligence,
Versatility, Rellability, Automation, Memory.

3 Basic Applications of Computer )
Computers play a role in every ﬁg%fe. They are used in homes, business,
rin¢ipal
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Findings and suggestions

Software: Telling the Machine What to Do

In the past, when people thought about computers, they thought about machines.
The tapping on the keyboard, the clacking of the printers, the rumble of whirling disk

)
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drives, the .
getters. Hoa‘eirégmg flashes of color on a computer screen-these are the attention-
required to I, it is really the software- the planned, step-by-step instructions

turn data into information-that makes a computer useful.

Categories of Software.

Gener ; N
softWa?“y Zpeakmgl software can be categorized as system software or applications

: Subset of system software is an operating system, the underlying
E(;ftuwsagcei zoundl on all computers. Applications software, software that is applied, can -
Software O solve a Particular problem or to perform a particular task. Appllcatlons
program may be .elther custom or packaged. Many large organizations pay
s Vr\}'\ers_to write custom software, software that is specifically tailored to their
e sév e lWIII use s_everal forms of system software (e.g. Windows 2000, MacO$)
colifes eral application software programs (e.g. Word, Excel, PowerPoint) in this

Some Task-Oriented Software.

gfjonigttijsers, whether at home or in business, are drawn to task-oriented software,
Y mes called productivity software, that can make their work faster and their
IVes easier. The collective set of business tasks is limited, and the number of
general paths towards performing these tasks is limited, too. Thus, the tasks and the
software solutions fall, for the most part, into just a few categories, which can be
fgund In most business environments. These major categories are word processing
(including desktop publishing), spreadsheets, database management, graphics, and
Communications. We will present a brief description of each category here.

Word Processing/Desktop Publishing

The most widely used personal computer software is word processing software. This
soitware lets you create, edit, format, store, and print text and graphics in one
document. In this definition it is the three words in the middle-edit, format, and store-
that reveal the difference between word processing and plain typing. Since you can
store the memo or document you type-on disk, you can retrieve it another time,
change it, reprint it, or do whatever you like with it. You can see what a great time-
saver word processing can be: unchanged parts of the stored document do not need
to be retyped; the whole revised document can he reprinted as if new.

As the number of features in word processing packages has grown, word processing
has crossed the border into desktop publishing territory. Desktop publishing
packages are usually better than word processing packages at meeting high-level
publishing needs, especially when it comes to typesetting and color reproduction.
Many magazines and newspapers today rely on desktop publishing software.
Businesses use it to produce professional-looking newsletters, reports, and
brochures-both to improve internal communication and to make a better impression
on the outside world. W

Electronic Spreadsheets .
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OBJECTIVES OF THE STUDY

An operating system is a program that acts as an intermediate
part between a user of a computer and the computer hardware
and controls the executions of all kinds of programs. An operating
system is the program that, after being initially loaded into the

computer by a boot program, manages all the other programs in a
computer. .

Modern operating systems generally have following three major
goals. Operating system generally accomplishes these goals by
running process service kernel in high-privilege state.

To hide details of hardware by creating abstraction

An abstraction is software that hides lower level details and pro-
vides a set of higher level functions. An operating system trans-
forms the physical world of devices, instructions, memory and
time into virtual world that is the results of abstractions. First, the
code needed to control peripheral devices is not standardized. Op-
erating system provides subroutines called device drivers that per-
form operation on behalf of programs for example, input/output
operations. Second, the operating system introduces new functions
as it abstracts the hardware do not have to deal with disks. Third,
the operating system transforms the computer hardware into mul-
tiple virtual computers, each belonging to a different program.
Each program that is running is called a process views the hard-
ware through the lens of abstraction. Fourth the operating system

can enforce security through zbstraction.
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2.

Efficiency:-

An OS allows the computer system resources to
be used in an efficient manner.

Ability to evolve:-

An OS should be constructed in such a
way as to permit the effective development, testing and intro-
duction of new system functions without interfering with ser-
vice.

Management of svstems resources:-

It ensures that the power of
resources is distributed equally among the various processes.

To hide the details of the hardware resources from the users.

To provide users a convenient interface to use the com-
puter system.

To act as an intermediary between the hardware and
its users, making it easier for the users to access and

use other resource.

To manage the resourceﬁgﬁ')/a computer system.
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Finding and suggestions

An operating system is system software that manages com-
puter hardware and software resources and provides com-
mon services for computer for computer programs. Nearly
every computer program requires an operating systems are
Microsoft windows and Apple’s macOS. This course’s main
focus will be windows 10 and 7.

Although these classes will be focusing on windows 10 and 7,
the things you will learn in this module can be done by any
version of windows or macOS. If you can find direction
online by searching for the task you are trying to do and the
name of your operating system.

Windows vs. Mac

To identify your operating systems, start by narrowing
down which brand of OS you have. Often you can determine
whether you are running windows or macOS without even
turning on your computer:

o Isthere an Apple logo somewhere on your computer?

)
yﬂ;i:»)

¢ Does your computer haye 4 ¢6mmand key on the keyboard?
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3. OBJECTIVES OF VIRTUAL REALITY

L. New media formats to increase the feeling of realism and (co)

- presence

The objective relates to the development and integration of ncw media formats to
enable high-quality photo-realistic cxperiences, maximizing the feeling of realism and

(co-)presence
2. Enrich existing production pipelines and practices

The objective relates to the adaptation of existing (post-)production pipelines and
practices to capture and encode multiple media formats and integrate them with state-

of-the-art tools.

3. Re-Designing the distribution chain for the new innovative and

shared immersive media

" The objective relates to the distribution and media orchestration of new immersive
media formats and streams. This includes media capability negotiation,

synchronization (content, space, and time) and scalability aspects.
4. New metrics and evaluation methods for Social VR

The objective relates to the development of novel Quality of Experience (QoE)

. metrics and evaluation methods for the evaluation of Social VR
5. Maximize the impact of the project outcomes

The objective relates to maximizing the impgct of VR-Together in the social VR market

through a clear and validated vaporizat;gﬁ}lﬂ/ exploitation strategy, and influence the
rinCipal
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6. FINDINGS AND SUGGESTIONS

* What are the downfalls of virtual reality?

Virtual reality is so new it is hard to understand cxactly what pitfalls could exist. But a
few are already becomiug clear. People might prefer living in simulated environments.

Humanity might lose that “human connection” because of virtual communication.

How should we deal with this?
What role should the government play?

The government has to play a role — the question is, how much of a role? Regulation
needs to exist in some form for virtual reality to be effective and to remain safe. For
example, if people begin having meetings and selling goods/products in virtual
environments, what mechanisms need to be in place to make sure someone receives

pay (or if a consumer can get relief from a defective item)?

What role should it play in safety?

Extended use of electronic devices has been shown to impact the brain in bad ways.
Recently, a South Korean child couldn’t remember who he was because he was
spending so much time on devices. What are the health effects of people using virtual

reality in pro-long sessions? And if there are negative effects, how do we manage them

without restricting people?

Virtual reality is here to stay. Hopefully, this Medium section gave you some insight

and understanding as to what virtual rc;@&&%@,/ what it means for you and how to think
nncipal &
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OBJECTIVES OF STUDY .

('.‘)bA]_e,chy:@

i

.,

o9 AL

This project work is made with the following objectives in mind:

» Offer data analytics consultation and leadership to both new start-ups/mature
companies in Nova Scotia.

* Provide expertise to plan, organize, direct and lead full-scale data analytics projects
and business ventures.

e Provide advice in all areas of the data analytics project cycle: business problem
formation, data understanding, data warehousing, data preparation, and predictive
model development, evaluation, interpretation, and deployment.

e Source specialized student talent for companies interested in hiring data analytics
expertise.

« Provide training sessions in the above methodological and technical areas to help

companies in Nova Scotia realize the benefits of data analytics.

Assist with applications for project funding, early start-up funding, and venture capital.

Assist new start-ups in developing their network of potential customers, advisors, partners, and

investors.
Discover common problems with start-ups working in the data analytics space and

develop novel solutions to these problems and best practices.
Foster and support an Atlantic Canada data analytics eco-system through outreach to
ccelerators, collaborate on conferences, symposia and other initiatives with NS
h as CARET, BDANS, and the Big Data Institute at Dalhousie University.

\
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Findings and Suggestions

Datq analytics and

Data analvcicm o ———m : e

ilzvol\f;t;(;?m:? is the most cruciql part of any research. Data analysis summarizes collected data. It

delermi '¢ interpretation of data gathered through the use of analytical and logical reasoning to
nine patterns, relationships or trend.

Jindings

* Did You capture and code your data in the right manner?
*  *Do you have all datq or missing data?
* Do you have enough observations?
* Do you have any outliers? If yes, what is the remedy for outlier?
L J

Does your data have the potential to answer your questions?

* Visualize your datq, e.g. charts, tables, and graphs, to mention a few.
e Identify patterns, correlations, and trends

o Test your hypotheses

* Let your data tell q story

Reports the results

e  Communicate and interpret the results

e Conclude and recommend

o Your targeted audience must understand your results

The suggestion related to the field of data analytics are piven ahead:

e Use more datasets and samples

e Use accessible and understandable data analytical tool

e Do not delegate your data analysis

Clean data to confirm that they are complete and free from errors

e Analyze cleaned data

e Understand your results

K in mind who will be reading your results and present it in a way that they will
. eep X
understand it

Jts with the supervisor oftentimes

)
/
M
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ITI. Objective Of Powerpoint

tives PowerPoint
. Template

. (%o

1Lay out your objectives in advance. Break down your larger topic into smaller, logical parts. Break them down
again, if you can. Try to find the combination of discussion points that best represents your larger goal, and
organize them in such a-way that a listener can follow them. The point of a presentation is to convince an
audience of your ideas, and the best way to do that is to lead them to a conclusion through persuasive
organization of ideas.

2.Consider the best tactic to convince your audience of your ideas. If you are comparing two items, lay out your
discussion so that it has two major sections, with smaller points highlighting advantages and disadvantages of
each choice. If suggesting a solution to a problem, make that problem clear at the beginning, and walk through
each step of your solution. '

3.Create an opening slide that touches on all of your ideas in bullct point format. It is acceptable, and actually
quite beneficial, to lay out exactly what you will say in the presentation. This gives the listener a sense of what
they are in store for, and also helps you set the stage for what you are trying to convey. An opening set of slides
may be as long as two slides, but if you cannot fit the gist of your presentation within two or fewer slides,
consider narrowing the focus of your presentation, or giving multiple presentations over a period of time.
4.State your objectives clearly, and briefly discuss their importance. For example, if one of your objectives is to
convince your audience that a particular course of action must be taken, clearly state this conclusion with a

short explanation of how you have come to it.

For example, "In this presentation, I intend to show that my strategy addresscs concerns about profit loss by
illustrating areac whara imaravements can be made in our morketing deportment and production rechniquer”

represents a clear, goal-oriented opening. It details the objectives while alluding to what sort of content the
viewers can expect -- arcas of deficiency in marketing and production.

5.Avoid front-loading data or facts. Let the objectives speak for themselves. Content objectives should frame
your presentation and the data in such a way that they help an audience "sec" what you sce in the data, and

convince them ol your argument.

For example, "Sales in arcas with new marketing departments have dropped 3% in the last three quarters due to
factors A, B and C, while production rates are also highly inefficient due to mismanagement of warehouse
resources owing to X, Y and Z. Therefore, [ am going to demonstratc how these factors have led to..." While
this secms an informative way to lay out your objectives, for a spoken presentation it is better to keep it brief.

6.Use a slide for each objective discussed in the opening of the presentation. If a particular objective takes a
little longer to discuss, two or more slides should \\W be carcful not to overload slides with extraneous
rinCipal ’
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V1. Findmg and Sugvestion

Here are some key things that you can find in powerpoint

1. Use 2 Custom PPT THeme Desian: | consistently use custom PowerPoint themes. Microsoft has built-in themes
131 you can use for free, sure. But the premium themes that are on Envato Elements are a major step-up from
PowerPomt's buili-in themes. When vou subseribe to Envato Ekements. you'll have access to unlimited downloads
of 21l the PowerPoint thames. Right now., Envato Elements has almost 4,000 PowerPoint themes and that number
ts z2hwavs srowing. You'll kamn tips for a good PowerPoint presentation by using the best templatesThe reason that
these themes are so useful s hacause they contain ideas. They're more than just a st of colors and font choices.
lide designs. You can drop vour own content in the placeholders to skip

. 1 3 ] - e B ©
Instead. thev come loaded with deas for s
- x oty ~ - . - =~ ~
th ting each presentation from scratch.

) 1 h]
2 e = 3
~ Td WOrk O receaim &2

2 Make Usz of Charts and Grephs: Ilustrate vour data with the use of charts and graphs. Not only will you be ablc

10 mzke vour preseniation more visually appealing, but you'll also help your audience remcmber the information

better. Many PowerPomt templates already include chart and graph clements. Easily customize them to make your

dzta and stats more interesting and easier to understand.

the Buik-in Slide Lavours:Inside of PowerPoint themes, you'll find layouts, which are custom slide

3.U=e
dasiens. Most themes will inchude a selection of content layouts that you can use as a starting point for your
own slide designs. You can leverage slide master PowerPoint 2022 designs with the help of layvouts. Layouts are
like a starting poimt for your PowerPoint presentation slides. They contain combinations of placeholders for text

boxes, mmages, and more. Instead of clicking and drawing individual objects onto the slide, use one of these

Iayouts to start your slide off. It’s one of the top PowerPoint presentation tips and tricks to save time.

=

4. Alien Text Consistenthv: When you're working with text on your slide, it helps to ensure that 1t aligns

consistently. Keeping vour text aligned in the same orizntation really makes a slide look clean.

5. Make Your Expors User-Friendlv No matter how great your PowerPoint presentation slides look, vou need

10 think about how vour user will use the presentation file.

Any of these are likely scenarios if you're regularly sending presentat tons to other users:

« The viewer may not have PowerPoint installed on their computer.
e The recipient may be using a version of PowerPoint that renders the presentation differently.

« Maybe you don't want the user 10 be able to make any edits or see your notes in the presentation file.

rinCipal
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Sugesstion related powerpoint

Here some suggestion which makes best powerpoint work :

Start With a Goal: It all starts with identifying what we’re trying to achicve with the presentation. s [ S
informative, a showcast of data in an easy-to-understand medium? Or is it more of a pitch, something meant (o
persuade and convince an audience and lead them to a particular outcome?It’s here where the majority of these
presentations go wrong with the inability to identify the talking points that best support our goal. Ahways start
with a goal in mind: to entertain, to inform, or to share data in a way that's easy to understand. Use facts. figures.

and images to support vour conclusion while keeping structure in mind (Where are we now and where are we
going?).

Consider Your Typeface: Right oft the bat, we’re just going to come out and say that Papyrus and C omic Sans
should be banned from all PowerPoint presentations, permanently. Beyond that, it's worth considering the
typeface you're using and what it’s saying about you, the presenter. and the presentation itself. Consider choosing

readability over aesthetics, and avoid fancy fonts that could prove to be more of a distraction than anything clsc. A

good presentation needs two fonts: a serif and sans-serif. Use one for the headlines and one for body text, lists.

and the like. Keep it simple. Veranda, Helvetica, Arial, and even Times New Roman are safe choices. Stick with
the classics and it’s hard to botch this one too badly.

Make Bullet Points Count: There reaches a point where bullet points become less of a visual aid and more ofa
visual examination.Bullet points should support the speaker. not overwhelm his audience. The best slides have
little or no text at all, in fact. As a presenter, it’s our job to talk through complex issues. but that doesn't mean that
we need to highlight every talking point. Instead, think about how you can break up large lists into three or four
bullet points

.

Use of Transitions: Animation, when used correctly, is a good idea. It breaks up slow-moving parts of a
presentation and adds action to elements that require it. But it should be used judiciously.

Adding a transition that wipes left to right between every slide or that animates cach bullet point in a list, for
example, starts to grow taxing on those forced to endure the presentation. Viewers get bored quickly, and
animations that are meant to highlight specific elements quickly become taxing.

Skip Text Where Possible: Sometimes images tell a better story than text can. And as a presenter, your goal is to
describe points in detail without making users do a lot of reading. In these cases, a well-designed visual, like a
chart, might better convey the information you're trying to share.

The right image adds visual appeal and serves to break up longer, text-heavy sections of the presentation—but
only if? you'revusing the right images. A single high-quality image can make all the difference between a success
and a dud when you're driving a specific point home.

rinCipal
Adarsh Mahila Mahavidyalaya
Bhiwani



Project Dissertation
On
COMPUTER GRAPHICS

Submitted by:

Seema
(C.A.-4515)
B.Com

Under the guidance of:
Dr. Tammana Gupta

(Lecturer, A.M.M., Bhiwani)

ADARSH MAHILA MAHAVIDYALAYA

Affiliated to: C.B.L.U., BHIWANI

Session: 2022-2023

Adarsh Mahila Mahavidyalaya
Bhiwani



OBJECTINE OF THE STUDY:

To understand the basic objectives.

To understand the scope of computer graphics.

To understand the basic structure in 2D and 3D graphics system.
To identify computer graphics applications.

To understand evaluation of graphics programming environments.

To understand the role of Java language, java 2D and 3D packages.

To identify computer graphics related field.
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FINDINGS AND SUGGESTIONS:

All students respondent that they have a computer and internet access at home.
93% colour printer.

62% digital camera.

60% scanner.

Had knowledge of some photos editing software.

They have confidence in operating computer for daily use.

They have few techno phobia in using computer.

By late 60s many researchers were concerned with dynamic graphics.

Realistic fights simulation application were needed.

To make them realistic, soil coloured surfaces were needed (not wireframe).
TV raster displays were used to create such image.

Systems built by GE-for NASA were probably the earliest examples of such
displays.

Become proficient programmer..

Demonstrate an understanding of the interplay between theory and practice.

Have a broad exposure to computer system.

\
/
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3. Objectives of Study

The Proj S :
roject Work is made with the following Objectives Kept in mind :-

.

To learn the basic functions of MS-Excel, such as data entry,

formatting, and manipulation.

. To become proficient in using Excel's advanced features, such as

conditional formatting, pivot tables, and macros.

. To understand how Excel can be used for various data analysis tasks,

such as financial analysis, statistical analysis, and data visualization.

. To explore how Excel can be used to support business decision-

making processes and to become familiar with common Excel-based
tools used in business, such as financial modeling and forecasting.

To gain practical experience working with Excel by using sample
datasets and completing exercises that simulate real-world data
analysis scenarios.

To develop an understanding of best practices for using Excel,
including data organization, documentation, and error-checking.

To become familiar with the latest version of Excel and its new
features and updates.

To develop skills in using Excel as a collaborative tool, including
sharing and protecting data, and working with multiple users on the
same workbook.

To gain proficiency in troubleshooting common Excel errors and

issues.

10.To prepare for Excel certification exams and to demonstrate

proficiency in using Excel to poteritial employers.
rincipal
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6.Finding and Suggestions

Microsoft Excel is a powerful spreadsheet software that offers 4 wide range of features and

functions. Here are some of the key things you can find in Excel:

*  Worksheets and Workbooks: Excel allows you to create multiple worksheets
within a single workbook. Worksheets are individual tabs within a workbook
where you can enter, analyze, and manipulate data.

* Rows and Columns: Excel is organized into rows and columns, allowing yéu to
enter and manipulate data in a grid-like format. Rows run horizontally across the
worksheet, while columns run vertically.

* Cells: Each intersection of a row and column in Excel is called a cell. Cells are
used to enter, store, and manipulate data.

* Formulas and Functions: Excel allows you to use formulas and functions to
perform calculations and manipulate data. Formulas are expressions that perform
calculations using data within cells, while functions are pre-built formulas that
perform specific calculations.

* Data Analysis Tools: Excel offers a variety of built-in data analysis tools that
allow you to analyze and manipulate large amounts of data. These tools include
pivot tables, data sorting and filtering, and conditional formatting.

* Charts and Graphs: Excel allows you to create a variety of charts and graphs to
visually represent your data. This includes bar charts, line charts, scatter plots, and
pie charts.

e Templates: Excel offers a variety of pre-built templates that allow you to quickly
create spreadsheets for common purposes, such as budgeting, project planning,
and invoicing.

e Keyboard Shortcuts: Excel offers a variety of keyboard shortcuts that allow you
to perform common tasks quickly and easily. These shortcuts can save you time
and increase productivity.

Overall, Microsoft Excel is a powerful tool for organizing, analyzing, and manipulating data.

It offers a wide range of features and functions that can be used to meet a variety of business

and personal needs.

Suggestion Related to Ms — Excel :- M
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Here are ,
@t Some suggestions related to using Microsoft Excel:

Kevboard Shorteuts: Learn keyboard shortcuts for commonly used Excel

functions to save time and increase productivity. Some of the most commonly used
keyboard shortcuts in Excel include Ctrl+C (copy), Ctrl+V (paste), Ctrl+Z (undo),
Curl+A (select all), and F2 (edit cell contents).

* Templates: Use pre-built templates in Excel to save time on formatting and
designing your spreadsheets. There are a variety of templates available for
different purposes, including budgets, calendars, and project plans.

e Conditional Formatting: Use conditional formatting to highlight important data

in your spreadsheet. This can help you quickly identify trends and patterns in your
data.

e Data Validation: Use data validation to restrict the type of data that can be entered

into a cell or range of cells. This can help prevent errors in your data and ensure
that your spreadsheet is accurate.

e Pivot Tables: Use pivot tables to quickly summarize and analyze large amounts

of data. Pivot tables can help you identify trends and patterns in your data and

provide valuable insights.

o Charts and Graphs: Use charts and graphs to visually represent your data. Excel

offers a variety of chart types, including bar charts, line charts, and pie charts,

e Functions: Learn how to use functions in Excel to perform calculations and
manipulate data. Some commonly used functions include SUM, AVERAGE, and
[T,

» Data Analvsis Tools: Use Excel's built-in data analysis tools to perform complex

data analysis tasks. These tools include regression analysis, correlation analysis,

and t-tests.

« Protect vour Work: Protect your Excel work by password protecting your
workbook, sheets, or specific cells. This can help prevent unauthorized access or

modification to your data.

I hope these suggestions are helpful in imp}&%your use of Microsoft Excel.
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OBJECTIVES

Some objcctives of DBMS are given below:

.-a‘;’-

U

o

@ :

The main objective of the project is to design and develop a uscr friendly
system.

To understand the basic concepts and the applications of database systems.
To understand the relational database design principles.

To become familiar with database stora(_ge’;i“,.‘s;ﬁ:ugtures and access

xR,

techniques. |
To provide a detailed coverage of 1rr;portant\to ics! relatgd to dcsngn ,use
N

Fare o

and implementation of database SyStCI{lS .
Easy to use and an efficient computenzéd‘syspeg\u “\& ,,,.;;'j'.-
th goodtuser mterface

To make a software fast i 1n proccssmg ,

To provide immediate- sforagé and retneva’ of data® ) Jnformatron

Provides securlty to; the data by usmg lbng\\, password method.

\
To make soft\ﬁare w1th good user mferface so that user can change it and it
\

should be* usedxfor a lon g ﬁme Wlthout\error and mainainance.

/

To reduce paperwbrk ";,l 3

J & f
:To provrde for mass<storage of-relevant data..

f'/ \ \, \\"'\/

{ To provide prompt response'{o user s requests for data.
To eliminate redundancy of data.
To: allow multlple users to be active at one time.

To allow\’the growth of database system.

To provrde , data integrity.
To protect the data from physical harm and unauthorized access.

To make easy access to data for the authorized users.

To serve different types of users.

To provide security with a user access priviledge.

To combine interrealetd data ?t\?f/%tzrate a report.
i inle view foftfiec same data.
TO prOVIde mult p Adarsh Mahila Mahavidyalaya
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FINDING AND SUGGESTION

Database Management System and Findings

As the importance of collecting, storing and analyzing the data increascs day by day,

the use of improved Database Management Systems, especially those based on the

cloud, will continue to help businesses to perform data management tasks and achicve

more productive results.

L ¥
B
./. ~.\

You must have data structure that you can edblly x/ flect in DBMS model.
It provides organization a complete, clear vmw 1bto the way: thc data is shared,

cnsuring there aren’t unnccessary coplcs\:f d'lta e =

s

It has ability to store a broad-variety o \"ia\ta so that 1;%'m bc aggrcg,atcd

A g
A | 4

analysed and reports generated. ‘
It divides your 1nfonnahona€§'ﬁbﬁ1ca t based' “t\abl;\lo réduce redundant data.

It organizes and analyses the datal f ’anqurgams tion. .»‘Y'
P i 8

Data is usually accessedwvh'\querles

,busmessx ntelligence tools.

It gives user ani easy place ;:0 find;a n\clso (}fommtlon
~ PR
Tables, records n \ﬁcﬁls must, bc connected in DBMS to understand

mformatlon easxly
AT s et
// \,;‘,\ -

Report the results < >

'S

\(\)\mmumcate an'”' interpret the results.

° Conc ude and eéommend

e Your taFg ted audlence must understand your results.

Suggestions

The ability of data consistency should be considered when choosing a new

database.

For backup and restore databases, administrators should setup a framework

and a management plan for data security.

The method of data protection W‘% be carefully considered during the
indpal
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OBJECTIVES

These objectives provide a framework for the study, outlining the specific areas of investigation and the
goals to be achieved. They focus on understanding the current status, factors, patterns, and impacts of
information technology adoption and usage, as well as suggesting potential improvements or interventions
based on the findings. It is important to refine and tailor these objectives to align with the specific context,

research questions, and scope of your study.

1. To assess the current level of information technology adoption among the target population.

2. To identify the primary factors influencing the adoption of information technology.

3. To explore the patterns and trends in information technology usage among different demographic groups.
4. To iﬁvestigate the perceived benefits and challenges associated with information technology adoption.

5. To examine the attitudes and perceptions of individuals towards information technology and its impact on

various aspects of their lives.

6. To analyse the motivations behind information technology adoption and understand the drivers of usage

behaviours.

7. To evaluate the effectiveness of existing information technology infrastructure and services in meeting the

needs and expectations of users.

8. To identify potential barriers and obstacles to information technology adoption and suggest strategies for

overcoming them.

9. To compare information technology adoption and usage patterns across different industries or sectors.

10. To propose recommendations for improving information technology adoption and usage policies.

strategies, and practices.
11. To examine the factors influencing the adoption and implementation of information technology within
organisations.

12. To assess the impact of IT adoption on operational efficiency, including measures such as process cycle

time, resource utilisation, and cost reduction.
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FINDINGS AND SUGGESTIONS
Findings:

1. Familiari i : - 8 .
amiliarity with Information Technology: The majority of survey participants reported being either very
familiar : Tiar vl . e . :
miliar or moderately familiar with information technology. This indicates a high level of technological

literacy and comfort among the respondents.

2. Technolog i age: Partic: . : . ;
ology Devices Usage: Participants commonly use a variety of technology devices, including
sm ; . g ;
artphones, desktop computers, laptops, and tablets. This suggests a multi-device approach to accessing

and engaging with technology.

3. Internet Usage Frequency: The survey results indicate that the majority of participants use the internet
multiple times a day. This highlights the pervasive nature of online connectivity and the reliance on the

internet for various activities.

4. Online Activities: The most frequently engaged online activities include social media usage, online
shopping, online banking and financial transactions, email communication, streaming or downloading

content, online gaming, and online learning or educational activities. This demonstratcs a diverse range of

online behaviors and interests among the survey participants.

5. Comfort with Adopting New Technology: Most respondents reported being either very comfortable or
extremely comfortable in adopting and using new information technology tools or applications. This

suggests a high level of confidence and adaptability when it comes to embracing technological
advancements.

6. Importance of Information Technology: The majority of participants rated information technology as
either very important or extremely important in their personal and professional lives. This indicates the

sienificant role that technology plays in various aspects of their daily activities and work routines.
o

7 Motivations for Technology Adoption: The survey respondents cited motivations such as improved

productivity and efficiency, access to new information and knowledge, enhanced communication and

connectivity, entertainment and leisure, and convenience and ease of use. These motivations highlight the
b

practical and recreational benefits individuals seek when adopting new technology.
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Suggestions:

I. Enhance Technological Literacy: Since the survey participants demonstrated a high level of familiarity

W1 . . o o . ) ‘ . -
ith information technology, it is recommended to continue promoting and enhancing technological literacy

tl]r g 1 1 g & |- . . . . .
ough training programs, workshops, and educational resources. This can further empower individuals to

leverage technology cffectively.

‘) i . i 1 i 1 2 ot . . .
2. Consider Multi-Device Accessibility: Given the prevalence of using multiple technology devices, it is

im 2 S 1 N IR B 3
portant for developers and service providers to ensure compatibility and seamless experiences across

various devices. This can enhance user convenience and satisfaction.

|

3- Focus on Online Security and Privacy: Considering the participants' concerns about privacy and security,

1t1s crucial for organizations and technology providers to prioritize robust security measures, transparent

privacy policies, and uscr-friendly interfaces that allow individuals to have greater control over therr
personal information.

4. Promote Digital Skills for Online Activities: Building digital skills and promoting online safety can
empower individuals to engage more effectively in online activities, such as online shopping, online

banking, and online learning. Educational initiatives and awareness campaigns can help individuals make the
most of the opportunities while minimising potential risks.

4
5. Emphasise Affordability and User-Friendliness: Given the importance participants place on
cost-effectiveness and uscr-friendliness, technology providers should focus on developing solutions that are
affordable, accessible, and intuitive. This can increase adoption rates and ensure that individuals can casily

embrace new technologies.

6. Provide Reliable Technical Support: Respondents' consideration of technical support and assistance
highlights the importance of offering reliable customer support to address any issues or challenges that users
may encounter during the adoption and usage of new technology. This can enhance the overall user

expericnce and satisfaction.

Overall, the findings and suggestions from the survey can guide organisations, policymakers, and technology
providers in catering to the needs and preferences of users, promoting technology adoption, and creating a

positive and user-centric technology landscape.
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Objectives of the study

This project work is made with the following objectives in mind:

v

v

To provides an introduction of the field of GRAPHICS DESIGNING in a language

understandable very easily.

To provide knowledge of the complications and risks in the development of
GRAPHICS DESIGNING to motivate researchers to know the issue and research to
find solutions to them.

To provide knowledge about the pace of development and popularity of
GRAPHICS DESIGNING among people.

To provides numerical data about the amount of use of GRAPHICS DESIGNING

in different sectors and expected future use.

To provide some small suggestions to resolve issues related to GRAPHICS

DESIGNING.

)
/
M
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Finding and Suggestions

The findings of this research are . piven below:

o This is understood as a challenge posed by GRAPHICS DESIGNING
that it may significantly affect jobs while the data provided in the
previous section shows that only 18% of respondents think that
GRAPHICS DESIGNING will be a danger to jobs others are of view
that jobs will not be negatively affected by GRAPHICS DESIGNING.

o The biggest challenges in adoption of GRAPHICS DESIGNING are that
it is a costly technology and very less expertise in this field is currently
available.

o In 2021 maximum share in the GRAPHICS DESIGNING market was of
North America and the growth of GRAPHICS DESIGNING all over the
world is continuously increasing.

o 61% of organisations think that adopting GRAPHICS DESIGNING has
been biggest initiative by them for their growth.

o 72% organisations feel that GRAPHICS DESIGNING has helped in fool
proofing their businesses.

o Most of the students of UG courses have some knowledge of GRAPHICS
DESIGNING and most of them have welcoming opinions for this
technology.

o The number of businesses adopting GRAPHICS DESIGNING increased
by 270% in the last four years.

o The global Programme marchctcd to reach 641.3 billion US § by

2028. Adarsh Mahila Mahavidyalaya
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The suggestions related to the field of Programme are given ahead:

First the issues with GRAPHICS DESIGNING need to accepted that
they do exist, so that serious actions can be taken to resolve them.

Their must be transparency as to how a machine takes its decisions to

increase confidence of people on this technology.

Education and trainning in this field must be made to create
understanding of this technology among people.

We need international and national policies and regulatory frameworks
to ensure that these emerging technologies benefit humanity as a whole.
GRAPHICS DESIGNING must be human centred and must be for the
greater interest of the people only. In short, GRAPHICS DESIGNING
ethics has to implemented strictly.

GRAPHICS DESIGNING systems be made with security and privacy in

mind to get confidence of people.
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OBJECTIVE OF THE STUDY

The objective of studying the fundamentals of computer is to provide a comprchensive understanding of the
principles and concepts underlying computer hardware, software, networking, and the internet. This includes
understanding the components and functions of a computer system, the different types of software and

: . ' ; ‘ s internet and we
programming languages, the basics of computer networking, and the history and evolution of the internet and web

technologies.

The goal of this study is to equip individuals with the knowledge and skills nceded to effectively use, manage,
and design computer systems, software, and networks. It also aims to provide a foundation for further study and

research in the field of computing, as well as to promote a better understanding of the role of computing in society

and its impact on individuals and organizations.

Overall, the objective of studying the fundamentals of computer is to provide a solid foundation for anyone
interested in pursuing a career or further study in the field of computing, as well as for anyone who wants to better

understand and effectively use computers and related technologies in their personal and professional lives.

Overall, the study of computer fundamentals is an essential component of any computer-related education or
training program. It provides individuals with the foundational knowledge and skills needed to effectively use and

design computer systems and software, as well as to understand the impact of computing on society.

The main objective of this is to introduce the fundamentals of computing devices and reinforce computer
vocabulary, particularly with respect to personal use of computer hardware and software, the Intemnet, networking
and mobile computing. It focuses on such computer literacy that prepares students for life-long lcarning of
computer concepts and skills. Students discovers why computers are essential components in education, business

and society in this course.

Objectives:

e To understand basics of computer and working with OS.

» To develop working skills with productivity tools, graphics designing and Internet.

e To acquire basic programming skills.

To understand the basics of computers and working with an operating system, you can start by learning about the
different hardware components of a computer, such as the CPU, RAM, hard drive, and input/output devices. You

can also learn about the different types of operating systems, such as Windows, macOS, and Linux, and how to

navigate their interfaces and perform basic tasks.

To develop working skills with productivity tools, graphics designjng, and the internet, you can start by learning

how to use software such as Microsoft Officc or Goog orkspace to create documents, spreadshects, and
rincipal
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FINDINGS
Summary of the key components of a computer

e CPU (Central Processing Unit): This is the "brain" of a computer. It's responsible for carrying out all the
instructions that are given to the computer, such as performing calculations, executing programs, and
managing data. The CPU consists of several different components, including the control unit, arithmetic
logic unit, and registers.

* RAM (Random Access Memory): This is the short-term memory of a computer. It's used to temporarily
store data and programs that are currently in use. RAM is much faster than a hard drive, but it's also
much more expensive and has limited capacity. When you turn off your computer, everything that was
stored in RAM is lost.

e Hard drive: This is the long-term storage device of a computer. It's used to store data and programs that
need to be kept even when the computer is turncd off. Hard drives are much slower than RAM, but
they're also much cheaper and can store much more data. There are two main types of hard drives: HDD

(hard disk drive) and SSD (solid state drive).

Components of a Motherboard:

e CPU Slot: It is provided to install the CPU. It is a link between a microprocessor and a motherboard. It
facilitates the use of CPU and prevents the damage when it is installed or removed. Furthermore, it is
provided with a lock to prevent CPU movement and a heat sink to dissipatc the extra heat.

e RAM Slot: It is a memory slot or socket provided in the motherboard to insert or install the RAM (Random
Access Memory). There can be two or more memory slots in a computer.

o Expansion Slot: It is also called the bus slot or expansion port. It is a connection or port on the

motherboard, which provides an installation point to connect a hardware expansion card, for example, you

can purchase a video expansion card and install it into the expansion slot and then can install a new video
card in the computer. Some of the common expansion slots in a computer are AGP, AMR, CNR, PCI, ctc.

Capacitor: It is made of two conductive platés, and a thin insulator sandwiched between them. These

parts arc wrapped in a plastic container.

Inductor (Coil): It is an electromagnetic coil made of a conducting wire wrapped around an iron core. It

acts as an inductor or electromagnet to store magnetic energy.
e Northbridge: Itisan integrated circuit that allows communications between the CPU interface, AGP, and

memory. Furthermore, it also allows the southbridge chip to communicate with the RAM, CPU, and

graphics controller.
« TUSB Port: It allows you to connect hardware Wﬁke mouse, keyboard to your computer.
rincipal
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SUGGESTIONS

How to optimize computer performance

* Keep your computer clean: Over time, dust and debris can accumulate inside your computer, causing it
to overheat and slow down. Make sure to clean your computer's fans and vents regularly to prevent
overheating.

Remove unused programs and files: Unused programs and files take up valuable space on your

computer's hard drive and can slow down your system, Regularly uninstall programs and delete files that

you no longer need.

Disable unnecessary startup programs: Many programs are sct to automatically start up when you turn

on your computer, which can slow dovyn the boot process. Disable any programs that you don't nced to

start up automatically.

* Run regular virus scans: Viruses and malware can slow down your computer and cause other issues.
Make sure to run regular virus scans to keep your system clean and secure.

* Upgrade your hardware: If your computer is several years old, it may be time to upgrade its hardware.
Upgrading your RAM or installing a solid-state drive (SSD) can significantly improve your computer's
performance.

* Keep your operating system up to date: Make sure to install any updates for your operating system and
other software. These updates often include performance improvements and bug fixes.

e Use a reputable antivirus software: A good antivirus software can help protect your computer from

viruses, malware, and other threats that can slow down your system.
How to improve computer security

e Use strong passwords: Make sure to use strong, complex passwords for all of your accounts. Usc a
combination of letters, numbers, and symbols, and avoid using common phrases or easily guessable
information.

e Enable two-factor authentication: Two-factor authentication adds an extra layer of security to your
accounts by requiring a second form of verification, such as a code sent to your phone or email.

e Keep your software up to date: Make sure to install updates for your operating system, web browser, and

other software regularly. These updates often include security patches that can help protect your

computer from known vulnerabilities.

Use reputable antivirus software: Antivirus software can help protect your computer from viruses,

malware, and other threats. Make sure to use a reputable antivirus software and keep it up to date.
’
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Thémajorobjectives oftheproject workonE-commerce industryare:-

® Tounderstand aboutE-commerce and itsrole inthe economy
® Tounderstand the typesof E-commerce andits functioning

~® Tounderstandtheinfluenceofthecoronaviruspandemiconthek-

Commercelndustrywithréspectto the consumers perspective.

e Tounderstandmajoracademic disciplinescontributingtoe-commerce research

e Tounderstand aboutthe growth prospectsof E-commerce

)
5
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Sugessions

v Close existing digital divides among individuals, for example by
expandingaffordable and quality broadband to rural and underserved arcas,

enhancingfinancial inclusion, and fostering trust and the acquisition of skills to

participatein e-commerce.

v Fostere—commerceparticipationbythemostvulnerable,I’orexamplebyintmducing
community-based delivery programmes for elderly and
reserveddeliveryslots.Ensurethatvulnerableconsumersareprotectedfromun fairbu

sinesspractices and unsafe products.

v' Support the creation of innovative e-commerce business models, ensuring
thatregulato1'yframeworksremainﬂexibleenoughtoaccommodatecombinationsof
onlineandofflinebusinessfunctions.Reduceregulatoryuncertaintyandpromotetran

sparency through information sharing.

v Ensure that SMEs can participate in e-commerce, for example by
providingpolicy,regulatmyorﬁnancialincentivesforsalesdiversiﬁcationandestabl

is_hingaleve]playingforSMEsrelyingontheservicesofonlineplatforms.

v Reducebottlenecksintheenablingenvironmentfore-

commerce,includingareassuchas connectivity, trade, logistics and

postalservices. ;
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CONC LUSION
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Objectives

of System Analysis:
1. System analysis helps in discovering means to
design systems where sub-system may have

apparently conflicting objectives.

2. It helps in achieving inter compatibility and

unity of purpose of sub-systems.

3. It offers a means to create understanding of the

complex structures.

4. System analysis helps in placing each
sub-system in its proper perspective and context,
so that the system as a whole may best achieve its
objectives with minimum available resources. It,

thus creates synchronization between systems and

objectives.

5. System analysis means to tradeoff between
functional requirements of a sub-system

(components) and its imtmediately related
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Objective #1 - SMART Goals

*  SMART goals are Specific, Measurable, Achievable, Relevant, and Time-
bound. Among the Specific Goals are increasing traffic and target audience.
The way the company collects and uses data is a measurable goal. While

meeting the company'’s target is part of achieving a goal.

Objective #2 - Targeting a New Audience

- Businesses focus on using digital marketing to
reach out to new audiences. It is possible to

achieve this by consistently producing ads,

articles, blogs, and otl}@/@}ead generation
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content for the company’s website.

Building a brand, increasing sales through
discounts, and posting frequent updates on the
website can help to attract and retain visitors

_once they become engrossed.
Objective #3 - One Team, One Task

The company’s digital marketing goals can be
met by forming a team and assigning specific

tasks to each member.

- |f a business concentrates on SEO, the team
should use compelling keywords, title tags, and
meta descriptions to manage an increase in
unpaid traffic. The team includes professionals

in marketing, content writing, etc.
Objective #4 — Keeping up with the KPIs

A company can achieve its digital marketing

objectives by focusing on digital marketing
KP ‘ S * Adarsh Mah:;;‘ch:ﬂp;amya\a,a
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Objectives of the study

This project work is made with the following objectives in mind:

v

v

To provides an introduction of the field of C++in a language understandable very
easily.

To provide knowledge of the complications and risks in the development of C++ to
motivate researchers to know the issue and research to find solutions to them.

To provide knowledge about the pace of development and popularity of C++ among
people.

To provides numerical data about the amount of use of C++ in different sectors and
expected future use.

To provide some small suggestions to resolve issues related to C-++.

)
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Finding and Suggestions

e findings of this research are piven below:

© This is understood as a challenge posed by C++ that it may significantly

affect jobs while the data provided in the previous section shows that

only 18% of respondents think that C++ will be a danger to jobs others
are of view that jobs will not be negatively affected by C++.

o The biggest challenges in adoption of C++ are that it is a costly

technology and very less expertise in this field is currently available.

o In 2021 maximum share in the C++ market was of North America and
the growth of C++ all over the world is continuously increasing.

o 61% of organisations think that adopting C++ has been biggest initiative

by them for their growth.

72% organisations feel that C++ has helped in fool proofing their

businesses.

Most of the students of UG courses have some knowledge of C++ and

most of them have welcoming opinions for this technology.

o The number of businesses adopting C++ increased by 270% in the last

four years.

The global Programme market is expected to reach 641.3 billion US § by

2028.

o More than 9 out of every 10 companies have ongoing investment in

Programme.
o 42% of customers arc willing to ;;ngit data to C++ to have better

experiences with businesses.
Adarsh Mahila Mahavidyalaya
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9D related to the field of Programme are given ahead:

\‘gg\g—g__

Flr.St the issues with C++ nced to accepted that they do exist, so that
SCrious actions can be taken to resolve them.

'.I'heir must be transparency as to how a machine takes its decisions to
Increase confidence of people on this technology.

Education and trainning in this field must be made to create
understanding of this technology among people.

We need international and national policies and regulatory frameworks
to ensure that these emerging technologies benefit humanity as a whole.
C++ must be human centred and must be for the greater interest of the
people only. In short, C++ ethics has to implemented strictly.

C++ systems be made with security and privacy in mind to get

confidence of people.

)
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OBJECTIVES OF THE STUDY

This project work is made with the following objectives in mind:

v" To provide knowledge of the complications and risks in the
development of CASCADING STYLE SHEET to motivate researchers
to know the issue and research to find solutions to them.

v" To provide knowledge about the pace of development and popularity of
CASCADING STYLE SHEET among people.

v’ To provides numerical data about the amount of use of CASCADING
STYLE SHEET in different sectors and expected future use.

v" To provide some small suggestions to resolve issues related to
CASCADING STYLE SHEET.
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The findings of this rescarch are given below:

o

This is understood as a challenge posed by CASCADING STYLE SHEET
that it may significantly affect jobs while the data provided in the previous
section shows that only 18% of respondents think that CASCADING STYLE
SHEET will be a danger to jobs others are of view that jobs will not be
negatively affected by CASCADING STYLE SHEET.

The biggest challenges in adoption of CASCADING STYLE SHEET are that
it is a costly technology and very less expertise in this field is currently
available.

In 2021 maximum share in the CASCADING STYLE SHEET market was of
North America and the growth of CASCADING STYLE SHEET all over the
world is continuously increasing.

61% of organisations think that adopting CASCADING STYLE SHEET has
been biggest initiative by them for their growth.

72% organisations feel that CASCADING STYLE SHEET has helped in

fool proofing their businesses.

Most of the students of UG courses have some knowledge of CASCADING
STYLE SHEET and most of them have welcoming opinions for this
technology.

The number of businesses adopting CASCADING STYLE SHEET increased

by 270% in the last four years.

The global Programme market ich to reach 641.3 billion US $ by

2028 Adarsh Mahila Mahavidyalaya
Bhiwani



The sugpestions related to the field of Pro s s ceit alicad:

First the issues with CASCADING STYLE SHEET need to accepted that
they do exist, so that serious actions can be taken to resolve them.
Theirmuabehanspareucyastohowamachinetaksitsdedsionsm
increase confidence of people on this technology.

Education and trainning in this field must be made to create undesstanding of
this technology among people.

We need international and national policies and regnlatory frameworks fo
ensure that these emerging technologies benefit humanity as a whole.
CASCADING STYLE SHEET must be human centred and must be for the
greater interest of the people only. In short, CASCADING STYLE SHEET
ethics has to implemented strictly.

CASCADING STYLE SHEET systems be made with security and privecy in
mind to get confidence of people.

M
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3. Objectives of Study

The Projc i :
0ject Work is made with the following Objectives Kept in mind :-

1. Tou :
nderstand the fundamental concepts of Computer Networking.

2. To Describe the function and operation of a hub, a switch and a router .

3. To understand the Network Topology .

4. To identify the layers of OSI Model.

5. To describe the Functional‘ity of LAN , MAN, And WAN.

6. To understand the Basic concepts of Data Communication, networking and the usage of Protocols.
7. To apply the concept of Networking into the real-world scenarios.

8. To Develop the Technical Skills.

9. To Enhanced the Communication and Collaboration.

10. To understand the TCP/IP Model.

)
/
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6. Finding and Suggestions

Sure, here .
’ are some possible findings and suggestions regarding Computer Networking :-

Findings:-

1. Net igni i
. ctwork topology can significantly impact performance and reliability, and different topologies have
different strengths and weaknesses,

2.The TCP/Ip model is widely used in modern networking and consists of four layers: the application layer,

transport layer, internet layer, and link layer.

3. The OSI model is a theoretical networking model that consists of seven layers: the application layer,

presentation layer, session layer, transport layer, network layer, data link layer, and physical layer.

4. Wireless networks are increasingly popular but can suffer from interference and signal degradation,

particularly in crowded environments,

5. Wired networks are generally more reliable and faster than wireless networks but can be more difficult to

set up and maintain.

6. Network performance and reliability can be impacted by a wide range of factors, including hardware,

software, and network topology.

7. Security is a major concern in computer networking, and organizations must take steps to protect against

threats such as viruses, malware, and unauthorized access

8. Cloud computing and virtualization are becoming increasingly popular, and can provide greater flexibility

and scalability for network infrastructure.

9. Network monitoring and management tools are essential for identifying and resolving issues, and can also

help optimize network performance.

10. The Internet of Things (IoT) is a growing trend, and will require new networking infrastructure and

protocols to support the large numbers of devices and data traffic.

)
5
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1. Cho
. 0Se a netw
ork :
topology that is appropriate for your organization's nceds i
i and requirements,

2. Consi
- Consider fa
Ctors suc] .
1 as scalability, redundancy, and casc of management.

3. Use the TCp
/1P 1 : :
model to guide network design and implementation, and consider using standard

protocols sy
chas HTTP, SMTP, and FTP at the application layer.

4. Consider th
€ advantages and disadvantages of the OSI model when designing and implementing

networks’ and .
use 1t as a conceptual framework for understanding networking concepts.

S TO im r s
. ov ; : .
prove wireless network performance, consider using multiple access points, upgrading to newer Wi-

Fis :
tandards, and using tools to monitor and manage network traffic.
6. Re : .
gularly perform network audits and assessments to identify potential issues and vulnerabilities, and take

steps to address them.

7. Implement comprehensive security measures such as firewalls, intrusion detection/prevention systems,

and access controls to protect against threats.

8. Consider using cloud computing and virtualization to reduce infrastructure costs, increase flexibility, and

improve scalability.
olve issues, and to optimize

9. Use network monitoring and management tools to proactively identify and res

network performance.
for the growth of the IoT by investing in networking infrastructure that can support large

10. Prepare
gh data traffic volumes, and by exploring new networking protocols such as 5G

numbers of devices and hi
and IPv6.

Of course, the specific findings and suggestions
earch and the specific issues being investigated. However, thes

for a computer networking project will depend on the focus
e are some general examples that

of the res
could be relevant in many situations.
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/
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OBJECTIVES OF THE STUDY

This project work is made with the following objectives in mind:

v

To provides an introduction of the field of CYBER SECURITY in a language
understandable very casily.

To provide knowledge of the complications and risks in the development of
CYBER SECURITY to motivate researchers to know the issue and research to find
solutions to them.

To provide knowledge about the pace of development and popularity of CYBER
SECURITY among people.

To provides numerical data about the amount of use of CYBER SECURITY in
different sectors and expected future use.

To provide some small suggestions to resolve issues related to CYBER

SECURITY.

)
/
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CONCLUSION:

COmmuni.ty in cyberspace is based on the interaction between people. Cyberspace has an important social
aspect to it that must not be overlooked. Cyberspace can be treated as a channel touching portion of real
space at key points. Ideas are passed through the channel, and business is transacted through this channel.
Tht; cyberspace communities are membersof the global community interacting on a different plane than in
real space.

With the huge growth in the number of Internet users all over the world, the security of
data and its proper management plays a vital role for future prosperity and potentiality. It

is concerned with people trying to access remote service is that they are not authorized to

use.

Rules for compulsory wearing of helmet for bikers by government authorities, has no
benefit for them, it is for our own safety and life. Same we should understand our
responsibilities for our own cyberspace and should at least take care of safety for our
personal devices. These steps include installation of antivirus software and keeping it

updated, installing personal firewalls and keeping rules updated. We should monitor and

archive all security logs.

We should have backup of important data. Our devices should be protected by passwords
and there should be restricted access to sensitive data on our devices. And above all, we
should aspire for more computer literacy to understand the safety issues related to our
cyberspace. At the same time we need to utilize the specialization of private sector in the

field of cyber security and government should promote more PPP projects for the national

cyberspace.
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TOLg website is also a place where you can nurture vour bottom of the funnel
eads to get conversions, However, you cannot afford to have a website fail

V\}rfnch Can cause your prospective consumers who visit your website to bounce
0

In set.ting yo_ur website design goals and objectives, you must ensure that your
website design is a SMARTER website. Setting a smarter website means that
your website goals must be:

S- Specific, so you can work on how you can achieve it.

M- Measurable, which is the onl.y way to track the progress.

A- Attainable, it should be achievable and realistic.

R- Relevant which should match the priorities of your business.

T- Timely which should be achievable within a specific timeframe.
E- Evaluated to see if you are getting closer to the purpose

R- Reviewed at any time to see any lapses on the website.

There must be coherence in your website goals and a solid desired business
outcome else it will fail.

With regards to your websites, here are some things you would need to in place
whilst setting your objectives.

However, here are some of the goals and objectives that a website design should
be designed around. They include:

Brand Image

Colour

Layout

Font and Typography
Website Accessibility
Site Navigation.
Sales

Customer Service

® N oA W
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ZOOLOGICAL PARK & HERBAL GARDEN, DELHI

REPORT ON EDUCATIONAL Tour. to Dlhi

Hop of Zoolegy Qehtt. oM 12 Oct. 2022.
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JAN SEWA SANSTHAN, ROHTAK

The Ethical Cell organized a visit to Jan Sewa Sansthan, an old age home and orphanage located on the
outskirts of Rohtak. The non-profit organization accomodates nearly five hundred old persons, mentally
challenged, abondeded people and orphans aged between ten to seventy years. This visit was organized
under the guidance of Vice Principal, Mrs. Neelam Gupta. 22 students visited there under the
supervision of two teachers, Mrs. Mainka and Mrs.Richa Arya . The aim of the visit was to inculcate
ethical values, empathy and compassion in students. The students greeted the people there cheerfully
but were shattered and saddened after knowing the harsh reality that these people have been neglected
and abandoned by their families. The students tried to spread maximum happiness in a short span by
dancing, talking and laughing with them. They distributed fruits, biscuits, blankets and clothes among
them. Students also learnt their lesson that how love and respect for elders is important and required to
keep elders happy. The care takers of the organisation expressed their gratitude towards the students.
Members

2. Ms. Richa Arya

1. Mrs. Mainka j&u&/\:}m

During a visit to the Jan Seva Sansthan, Rohtak
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HIMACHAL PRADESH UNIVERSITY &
THE INDIAN INSTITUTE OF ADVANCED STUDY, SHIMLA

I:ducational Trips as part of the curriculum pr()\'iflc sluf!cnls the joy of discovery and opportunity
1o learn new things through travel. A lh.rutc dil,\“ l);c.!uv."fm(mul Trip to Shimla was organised by the
department of English under the supcrws.um (?r Principal R:lch.na Arora and Dr. Aparna Batra. 59
students visited Himachal l’rildCSl} University and UIC. Indian Institute of Advanced Study.
Shimla. Our students interacted with the stfxdcnfs‘ of 'S.hlmlfl .Univcrsity and both sides shared
their knowledge .experiences and cu}lural dl\'ers.mcs. The visit to Indian Institute of Advanced
Suudy was another mcmor'tlblc c.\:perlencc. Our girls n(')t‘onl_v saw the erstwhile British Viceroy's
palzu-'c which is now a heritage site but also thj: magr}lhc_cnt library. They also explored the rare
books . journals . Writers’ EANBSCHpLS Si. D.ur.mg their trip the students also visited an adventure
park. Such trips help girls 10-9pen up, socialize and get to know each other better outside the
classroom. This wonderful trip was managed well by teachers Richa Arya, Mainka and Ankita.
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The Master Trainer and NSS P.O..
Govi. College for Women,
L.akhan Majra (Rohtak)

Subject: Submission of Survey Form after conducting National Survey of Youth not

in Formal Education or Regular Employment by NSS Units of respective
Institutions.

With reference to letter No. 15/04/2023 NSS (3) dated 18/04/2023 of DHE both

NSS Units (1 & 11) of the college organized NEET Survey and filled the Survey Forms afier
collecting the data with following details:-

(11 NSS Unit-1 = 99 Forms+1 (defected form)
(2) NSS Unit-1l = 100 Forms.

As per memo No. 1662 dated 01/05/2023 of Govt. College for Women. Lakhan
Majra (Rohtuh) under the directions of Master Trainer and NSS P.O. the college
submitting the filled Survey Forms of NEET to Master Trainer, Dr. Alka. Assistant Professor.
Govt. College for Women, Lakhun Majra (Rohtak).

Pt

NSS Programme Officers Principal
Dr. Nisha Sharma, Unit-1 W*~ R

Sangeeta Manrow, Unit-I] ﬂUb;/

-

Endst. No.: AMMB/2023/. [y 3 £, ¢ g Dued: . 2 x5{D02.3

A copy of the above is forwarded tor information to:-

I. The Programme Coordinator (NSS), Chaudhary Bansi Lal University, Bhiwani.

2. The State Liaison OlTicer (NSS) oNice of the Director, General Higher Education,
Haryana, Shiksha Sadan, Sector-5, Panchkula.

Principal

Ola "
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s ot ing Distrigt

Name of |he adopted village/sium; Sul, Chn.*\go RBohora, Jatu Lubey
Total No_ of Households in the qq
adopteq villagelslum:
Total No_of Householg with youth — [ —— lol-,
under 15.-29 4 group, not in
Drmal €ducation ang reqular
Mployment
Total No. of Survey forms collected: , 50
Name, of e NS Ui ——————_ L e
‘ b UHE-T (Amon)
Total No. of NSS volunteers 20
Parlicipated
Date of Special Camping; |] S] 2% = I|s 'S' 23&1 -
Name of NSS PCIPO with mabie— Dy N Raug
e (Qu&me 2)
o

Signgture of NSS PC/pQ
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Qs no. o # ¥ (¥ wewt @ ong F rie! wH
Afwrd =y
persons of age 15-29 years who ls neither In formal
cducation nor In regular employment as on the
date of survey (record In order of descending age
;f‘ the holr;lz:old min:sm) T —
T, Ta/Tal 15-29 T8 @1 G o R Wl & IR WG T TR 0 SN e H g AR A el
FPraftr Jomm A & ot we 32 o ww 33 W o gEA A 9 '
i;'n t::le o;p;nocu:::;hu?ude‘l:oldfmunbcdof age 15-29 years and is neither in formal education nor in regular
e date of surv: t collec o
TRE 7 = o ;'c; collect information on Q32 and Q33
wiaTarl ed 6 Fgiat & kT freh +f ol
& ey a7 a1 ey & ferg Faifor 87 (el-1, 7ah-
2)
(@2 74 30 RIS 2 3 7t 98 7Y TOT e
if currently married, is your spouse employed for
pay or profit, for any period, during last 6 months?
(yes-1, no-2)
(If code 2 in Q30 this question will be asked)
33, | et & A9R B uPra
TS
B Hoigd/daH 3Ho-1
g gl
. -3
A & 1Y TRWR -4
(e FaTe 3 9 & @1 o RFe uy 32 §
FS19) :
_ | Nature of employment of the spouse. . . | | | — -
Codes:
agriculture: wage/salary earning-1
self-employed for profit-2
non-agriculture: wage/salary earning-3
self-employed for profit -4

(this question will be asked to those with code 1 in

Q32)
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q .
chedule: Surye Youth Not In I icntlon cgnlnr Employment
TH 1: TRAR W qgarE W WY T
M1: Identifieation of snmpled honschold
AN | WY e /mrare
T | Question desceription e
x5 Codc/entry
no.
1. [ I BT AH

State nnmo

2. | 5T BIS (GFIRIGHT SIAAUAT 2011 & SIFER)
Stato code (ns per Populntion Census 2011)

3.| ret H19W
District namo

2. | e 318 (G SATTUMAT 2011 @ SFTER)

District codo (as per Population Census 2011)

5. | Atoy/<E @E-1, WERi-2)

Rural/Urban (rural-1, urban -2)

6. | TR/ &1 AH
Town/Village name

7.| FTRAM DI
Town/Village code

8. | TICHTE SR (1)
NSS unit (code)

9. | @ URER & eIy,
wuﬂanms-zsaiaﬂﬁmaﬁfm%ﬁrﬁwm
? G

1 7 a1 sfyaie Rar o

For each household,

Whether the household has any member i
years who is neither in formal education mor in regular
employment as on the date of survey? (yes-1,n0-2)

[regular employment for this survey will mean employment for pay
or for profit in the major part (90 days or more) in a period of last

FaET @1 11 &

6 months preceding the date of survey]

AR Tl
AT & [3rT ARTBTY AT

If there is at least one person in 1
tion nor in regular employment as on the date of survey (if entry in

formal educa

the remainin westions in the uestionnaire, cl.s:e terminate tlge interview for this

10 57_5 W.‘?ﬁ IWE, r:ﬂ 75-2.955. WE%EW% 5557%7 T8y
ﬁm#éaﬁras’ima‘l‘m% @RS

712 gikare # 15-29 aw‘«'r‘wﬂgarf
oartve Rierd wqﬂmm#?@wn#nWr?a?

7 T WH W) ST
he household in the age group 15-29 years who is neither in
Q9 is 1 fill up

household

female

sy e R e 05 i)
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NEET Survey Summary

[ Name of the District: YEXEWY J
Name of the adopted village/sium: | A fZoud: % Urmrawzl e'
") |
“\M v J le/ W
Total No. of Households in the ach
adopted village/slum: Jo®
Total No. of Household with youth
under 15-29 age group, not in (0T '
formal education and regular ‘
| employment: [
Total No. of survey forms collected: Wogs)

) the Nnit: B

:

“Total No. of NSS volunteers
| participated:
|

"Date of Special Camping:

l]s};s = 15‘] $|>3 r

Name of NSS PC/PO with mobile
No.:

Slgnaturﬂ of NSS PC/PO
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JAGPS Map Camer
Rohtak Division. Harvana. India
H477+M48, Shishwala, Haryana 127026, India
Long 76.112844°
Lat 28.564065

7
5
=

B GPS Map Camera
bhiwani Division, Haryana, India
riwari khera- Sai, Haryana 127027, India
Long 76.274628"*

Lat 28.885730

08/5/2023 06:30 PM

Bhiwani, Haryana, India
¥ Q5P5+2MH, Shanti Nagar, Surya Nagar, Bhiwani, Haryana
B 127021, India

Lat 28.785005°

Long 76.158666°
-J] 08/05/23 06:28 PM GMT +06:30
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Bhiwani, Haryana, India
shop no17 Ramkunj mkt, Bhiwani - Hansi Rd, Naya Bazar,

Krishna Colony, Bhiwani, Haryana 127021, India
Lat 28.800082°

Long 76.135686°
05/06/23 11:29 AM GMT +05:30
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w4 AR gRT wnfRe gersh W garn 2R g 2R sfvae

i v & Siarfa  wramf ofwdt T oRiEr & R Adaw F Wity dan dioe Y 2T sEEd &
wrieen Siferimoi Sfaer fam amf, 2faer fg ¥ g shweht it 5t a Sk o=l grRr'enRs
g fwa W 3R g 2R AV gema mar | RAiw 7 7€ 2022 #:t wgfeea gR1 9eg o @ “wdme
A" & Siaria divil e e T IudhT T FA T 3 gTET F I e ISR s wisg f
RS &1 ITART 7 & ¢ @ FHUS & Al a1 IUhNT &R | W R A T § @RS @ W @7 AR
& Are A @nfRs @ A ‘w8 & g @il 6t iRa R | 38 Friew F wadfeet 3 arft e @ wm
Hhaer & gEHl R AR STHAE F @RS & gHYE ¥ 3@7d i vrarf 3 gt @it &
T Igerira e & ot ot meren H |

T UaTd & 3idiid UH. UH. U9 O gRT 'Sl GR&ur " R W or@- ufaatfar smafSa it 18 | 59
ufaaifirar &1 srats uremal sfiadt == eRier & e fGar Fdem 7 g9, g9, gq & 41 garsal &
Srferrton =, e e, 2. &g &R, sfwd dftar sad g &, Ja= =t & griferar man 1z ufaafar
T YHRY TH.09. 09 Ht drdehd A Siqex &g &t grT fovar manl =81+ saran

gy ufgoifar & 30 waAfaersi 3 afshg o 4 v fFan Ta.uva.ug & @idfaensd 3 = &
H1egH @, gg o Ran i et aanedt, ugfa ot w@ws garsht "Saif &t a9 8, oA ardt et 6l @it |
oI 8" "Il ISt 3T Hol (1Y, 227 & forg fasrelt s=eng’lsia § U9.99.09 &t ohrdshe SifdanEt sf  fAsm
mf F whAfesi @t aarar & Foif drefor & ufd SRee 8T 8HRT Shded & g9 gHR hifAY AT
T1faT for Soif ot safe a1 3

ol B GAE €Y  IuAT w2 drfes wfasy & Iuah & forg it Sial ot a=mar s gk et reqor
giorrait @t 3fde o9 91 & e ude aafh &t 3ru cgagR & it GRerur ot nfAe wear anfaul
Frotfaes wza H e sfiacdt Ffa aferes (Temmes oihar,  Sfta g @y ) iR =F Sg(asmas TR,
e AT ) gri A 721 gt 3 goft fAsarsit ok ufaenfal & uwmor u= e uieafaa franl

Adarsh Mahila Mahavidyalaya
Bhiwani



/\DARSH A MR

t BHmANT

| \ SS

N
| M@HIPJYA ? SN

Adarsh Mahila Mahavidyalaya



Adarsh Mahila Mahavidyalaya
Bhiwani



Adarsh Mahila Mahavidyalaya
Bhiwani



14 TR 2022 91 TE v oA W € uReR A ufdfanr &1 smave= o man| g
wfedifier & 30 waAREel 3 wfvy ®ud ym R e @) waaReet 3 i F
mEn R, T ERN Ra ¢ oa 7w @ vt m o a9 7o Wi R vas s aRwd wig A
O T O B 39 & WU | € g eI S @ | T, T, G, B Frden Aftert 31, P wmf 3
WA ) Fara P Sa @ & ufd IREE 8191 gHRT Faad § §H gRN IR S Ty
& 9@ FaaEfg H

T.0H.Q9 @ W@ & gR1 SHHE S SRAT & gHUE | HaTg SEH T 3R 9y g

@l &t AT 3R AffreTgor Rafa Py 01 TA. v, v F wadieedt grr e o g m
|

e R B R —— ——— e —————————— -

e s e

Adarsh Mahila Mahavidyalaya
Bhiwani



M

Adarsh Mahila Mahavidyalaya
Bhiwani



gMel wio SR S

3fTe nigan Hefaerad, fiart & THeaey ¥ A 30 3faeaR - 31
3[FZER 2022 B AXGR deAHHTS Ucel (AP Tebdl faaw) i oidcdl &
AR W HTATg/3MTherrs TMafdfed] &1 e fdbarn| 30 sfagar
DI B 3R TILHTY WGAYdD| gRI Thd DI AU oAl T8 o1 S
Giftar 4Ry, ST, = 2, 7. 94 Wi, 1. <g 31 & AnfeRH |
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